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Int. Cls.: 5, 6, 9, 11, 12, 14, 16, 18, 20, 21, 24, 25, 26 and 34

Prior U.S. Cls.: 2, 3, 8, 12, 13, 18, 19, 21, 22, 26, 28, 32, 38, 39, 40, 42, 44

Harley-Davidson Motor Co., Imc. (Wisconsin
corporation)

3700 W. Juneau Ave.

Milwaukee, Wis. 53208

For: FIRST AID KITS CONTAINING GEN-
ERAL PURPOSE FIRST AID SUPPLIES SUCH
AS BANDAGES, BANDAGE COMPRESSORS,
AMMONIA INHALANT, TOURNIQUETS, ANTI-
BACTERIAL SOLUTIONS, BURN EMOLLIENT,
AND PICRIC ACID GAUZE, in CLASS 5 (US.
Cls. 18 and 44).

First use 1933; in commerce 1933.

For: OIL TANK TRIM, MEDALLIONS AND
NON-LUMINOUS NON-MECHANICAL SIGNS

.MADE PRIMARILY OF METAL AND PLAS-

TIC, in CLASS 6 (U.S. Cls. 12, 13 and 50).
First use Jun. 10, 1978; in commerce Jun. 10, 1978.
For: . SUNGLASSES, BATTERY CHARGERS,
PROTECTIVE MOTORCYCLE CRASH HEL-

HARLEY-DAVIDSEN

and 50
_ . Reg. No. 1,263,936
United States Patent and Trademark Office Registered Jan. 17, 1984
TRADEMARK
Principal Register

METS AND LUMINOUS SIGNS, in CLASS 9
(U.S. Cls. 21 and 26).

First use 1933; in commerce 1933.

For: ELECTRIC LAMPS, in CLASS 11 (U.S. Cl. . -
21).

First use 1947; in commerce 1947.

For: MUD FLAPS, SISSY BARS, FUEL DOOR
PLATES, OIL COOLER COVERS, AIR CLEAN-
ERS, RADIO CADDIES, MOTORCYCLE TANK
AND FENDER SETS, BUCKET SEATS,
CLUTCH COVERS, LEATHER MOTORCYCLE
BAGS AND MOTORCYCLES, in CLASS 12 (U.S.
ClL 19).

- First use 1966; in commerce 1966.

For: JEWELRY—NAMELY, NECKLACES,
RINGS, AND KEY FOBS, in CLASS 14 (U.S. CL
28).

First use Jul. 3, 1977; in commerce Jul. 3, 1977.

For: POSTERS, PAPER DECALS AND PLAY-
ING CARDS, in CLASS 16 (U.S. Cls. 22 and 38).
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2 1,263,936

First use Feb. 15, 1978; in commerce Feb. 15,

1978.

For: WALLETS, in CLASS 18 (U.S. CL. 3).

First use Nov. 4, 1977; in commerce Nov. 4, 1977.

For: DECORATIVE WALL PLAQUES AND
MIRRORS, in CLASS 20 (U.S. Cls. 32 and 50).

First use 1975; in commerce 1975.

For: MUGS AND INSULATED DRINKING
STEINS, in CLASS 21 {U.S. Cl. 2).

First use 1975; in commerce 1975.

For: TOWELS, in CLASS 24 (U.S. Cl. 42).

First use Aug. 14, 1977; in commerce Aug. 14,
1977.

For: CLOTHING—-NAMELY, T-SHIRTS,
JACKETS, BLUE JEANS, SWEAT SHIRTS, UN-
DERWEAR, NIGHTSHIRTS, BANDANAS,

HEADWEAR, SOCKS, BOOTS, CYCLE RIDING _

SUITS, APRONS, BELTS AND SUSPENDERS, in -

CLASS 25(U.S. ClL 39).

First use Sep. 6, 1977; in commerce Sep. 6, 1977.

For: EMBROIDERED PATCHES, BELT
BUCKLES AND LAPEL, HAT AND STICK
PINS ALL OF NON-PRECIOUS METALS, in
CLASS 26 (U.S. Cls. 28 and 40).

First use 1936; in commerce 1936.

For: ASH TRAYS AND CIGARETTE LIGH-
TERS, in CLASS 34 (U.S. Cl. 8).

First 'use 1933; in commerce 1933.

Owner of U.S. Reg. Nos. 522,500, 1,078,877
others.

Scr. No 335 ,963, ﬂ]ed Nov 6 1981

DAVID C. REIHNER Exammmg Attomey




Int. Cls.: 8, 9, 11, 12, 14, 16, 18, 20, 21, 24, 25, 26, 27, 28, 32 and 34

Prior U.S. Cls.: 2, 3, 8, 19, 21, 22, 23, 26, 27, 28, 29, .
31, 32, 33, 35, 37, 38, 39, 40, 42, 48 and 50

United States Patent and Trademark Office

Reg. No. 1,660,539 .
Registered Oct. 15, 1991

TRADEMARK
PRINCIPAL REGISTER

HARLEY-DAVIDSON, INC. (DELAWARE COR-
PORATION)

3700 WEST JUNEAU AVENUE

MILWAUKEE, WI 53208

FOR: KNIVES; NAMELY, BUCK KNIVES,
SPORTING AND HUNTING KNIVES, FOLD-
ING POCKET KNIVES, KNIFE CASES THERE-
FOR, AND TOOL KITS COMPRISING
WRENCHES AND PLIERS, IN CLASS 8 (U.S.
CL. 23).

FIRST USE 0-0-1981; IN COMMERCE
0-0-1981.

FOR: SUNGLASSES, AND MOTORCYCLE
PARTS; NAMELY, GAUGES, IGNITION MOD-
ULES, WIRING TURN SIGNALS, BATTERIES,
CRUISE CONTROLS, AND VACUUM. SWITCH-
ES, IN CLASS 9 (U.S. CLS. 21 AND 26).

FIRST USE 0-0-1981; IN COMMERCE
0-0-1981.

FOR: FLASHLIGHTS, IN CLASS 11 (U.S. CL.
21).

HARLEY-DAVIDSON

FIRST USE 0-0-1981; IN ' COMMERCE
0-0-1981.

FOR: MOTORCYCLES AND MOTORCYCLE
PARTS; NAMELY, HORNS, AIR CLEANERS,
DRIVE BELTS, BELT GUARDS, BRAKES,
BRAKE CALIPERS, BRAKE CONTROLS, CAM
GEARS, CHAINS, CHOKES, DRIVE TRAINS,
CLUTCHES AND CLUTCH CONTROLS, CON-
NECTING RODS, ROCKER ARM COVERS,
CRANKCASES, ENGINE CYLINDERS, EX-
HAUST SYSTEM PARTS, FENDERS AND
FENDER SUPPORTS, FLYWHEELS, FOOT-
BOARDS, FORKS, FORK ROCKERS, FRAME
PARTS, FUEL TANKS, LEG GUARDS, GEAR
SHIFTERS, HANDLEBARS, CYLINDER
HEADS, MIRRORS, OIL FILTERS, OIL PUMPS,
OIL TANKS, PUSH RODS, ROCKER ARMS,
SEATS, SHOCK ABSORBERS, BACKRESTS,
STABILIZER LINKS, TAPPETS, THROTTLE
CONTROLS, VALVES, WHEELS, AND WIND-
SHIELDS, IN CLASS 12 (U.S. CLS. 19, 23, 31
AND 35).




2 1,660,539

FIRST USE IN COMMERCE
0-0-1981.

FOR: ANKLE BRACELETS, BRACELETS,
EARRINGS, NECKLACES, RINGS, TIE TACKS,
WATCH BANDS, WATCHES, WALL CLOCKS,
ORNAMENTAL LAPEL PINS, AND STICK
PINS, IN CLASS 14 (U.S. CLS. 27 AND 28).

FIRST USE 0-0-1981; IN COMMERCE
0-0-1981.

FOR: BOOKS ABOUT MOTORCYCLES, CAL-
ENDARS, DECALS, PENS, PHOTO ALBUMS,
POSTERS, AND REMOVABLE TATTOOS, IN
CLASS 16 (U.S. CLS. 37, 38 AND 50).

FIRST USE 0-0-1981; IN COMMERCE
0-0-1981.

FOR: HOLDERS FOR CANS IN' THE
NATURE OF A RUBBER CYLINDER, DUFFLE
‘BAGS, GARMENT BAGS, KEY CASES, KEY
FOBS, DENIM PURSES, SUITCASES, AND
WALLETS, IN CLASS 18 (U.S. CLS. 3 AND 28).

FIRST USE 0-0-1981; IN COMMERCE
0-0-1981.

FOR: WALL MIRRORS AND WALL
PLAQUES, IN CLASS 20 (U.S. CLS. 32 AND 50).

FIRST USE 0-0-1981; IN COMMERCE
0-0-1981. :

FOR: PEWTER DECANTERS, DRINKING
GLASSES, MUGS, PEWTER DRINKING
STEINS, SHAVING BRUSHES, SHAVING
MUGS, AND CAN HOLDERS IN THE NATURE
OF AN INSULATED RUBBER CYLINDER, IN
CLASS 21 (U.S. CLS. 2, 29 AND 33).

FIRST USE 0-0-1981; IN COMMERCE
0-0-1981.

FOR: TOWELS, IN CLASS 24 (US. CL. 42).

FIRST USE 0-0-1988; IN COMMERCE
0-0-1988. '

FOR: BELTS, DECORATIVE BOOT STRAPS,
LEATHER BANDANAS, BOOT TIPS, CHAPS,
COVERALLS, DENIM PANTS, GLOVES,
HALTER TOPS, HATS, CAPS, HEEL GUARDS,
HEEL SPURS, JACKETS, NECKTIES, NIGHT
GOWNS, NIGHT SHIRTS, PANTS, RAIN SUITS,

0-0-1981;

SHIRTS, SOCKS, SOLE PLATES, SUSPENDERS,
SWEATERS, SWEATSHIRTS, TANK TOPS,
ATHLETIC SHOES, SHOES, BOOTS, T-SHIRTS,
UNDERWEAR, VESTS, AND WRISTBANDS, IN
CLASS 25 (U.S. CL. 39).

FIRST USE 0-0-1981;
0-0-1981.

FOR: BELT BUCKLES NOT MADE OF PRE-
CIOUS METAL, BOOT CHAINS, AND EMBROI-
DERED PATCHES FOR CLOTHING, IN CLASS
26 (U.S. CL. 40).

FIRST USE 0-0-1981;
0-0-1981.

FOR: AUTOMOBILE FLOOR MATS, IN
CLASS 27 @.S. CL. 50).

"FIRST USE 0-0-1981;
0-0-1981.
FOR: TOY TRUCKS, IN CLASS 28 (U.S. CL.
22). -

FIRST USE 0-0-1988;
0-0-1988.

FOR: BEER, IN CLASS 32 (U.S. CL. 48).

_FIRST USE 2-0-1983; IN COMMERCE
2-0-1983.

FOR: LIGHTER HOLDERS, ASHTRAYS, CIG-
ARETTE CASES, LIGHTER CASES, LIGHT-
ERS, SNUFF CAN HOLDERS, ALL OF THE
FOREGOING NOT BEING MADE OF PRE-
CIOUS METAL, AND CIGARETTES, IN CLASS
34 (U.S. CLS. 2 AND 8).

FIRST USE 0-0-1981;
0-0-1981.

OWNER OF U.S. REG. NOS. 1,078,871, 1,205,380
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE “MOTORCYCLES”, APART
FROM THE MARK AS SHOWN.

IN COMMERCE

IN COMMERCE

IN COMMERCE

IN COMMERCE

IN COMMERCE

SER. NO. 73-840,063, FILED 11-15-1989.

CHRIS A. F. PEDERSEN, EXAMINING ATTOR-
NEY




Int. Cl.: 26
Prior U.S. Cl.: 40

United States Patent and Trademark Office

Reg. No. 1,711,882
Registered Sep. 1, 1992

TRADEMARK
PRINCIPAL REGISTER

HARLEY-DAVIDSON, INC. (WISCONSIN COR-
PORATION)

3700 W. JUNEAU AVENUE

MILWAUKEE, WI 53208

FOR: EMBROIDERED PATCHES FOR
CLOTHING, IN CLASS 26 (U.S. CL. 40).

FIRST USE 0-0-1977; IN COMMERCE
0-0-1977.

OWNER OF U.S. REG. NOS. 1,224,868, 1,316,538
AND OTHERS.

SER. NO. 74-217,057, FILED 10-28-1991.

COLLEEN SCHALLOCK, EXAMINING AT-
TORNEY




Int. Cls.: 41 and 42
Prior U.S. Cls.: 100, 101, and 107

United States Patent and Trademark Office

Reg. No. 2,660,205
Registered Dec. 10, 2002

SERVICE MARK
PRINCIPAL REGISTER

=

LEY-DAVI

o
—-—

H-%gﬂCHIGAN, INC. (MICHIGAN CORPORA-

315 W. HURON, SUITE 400
ANN ARBOR, MI 48103

FOR: EDUCATION AND ENTERTAINMENT
SERVICES, NAMELY, PROVIDING PRESENTA-
TIONS, EXHIBITIONS AND GUIDED INFORMA-
TIONAL TOURS RELATED TO THE EXPERIENCE
OF MOTORCYCLING, IN CLASS 41 {U.S. CLS. 100,
101 AND 107).

FIRST USE 12-31-1989; IN COMMERCE 12-31-1989.

FOR: RESTAURANT SERVICES, BN CLASS 42
(U.S. CLS. 100 AND 101).

FIRST USE 7-19-1990; IN COMMERCE 7-19-1990,

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "MOTORCYCLES", APART FROM
THE MARK AS SHOWN.

SN 76-043,893, FILED 5-8-2000.

JENNIFER CHICOSKI, EXAMINING ATTORNEY




Int. Cl.: 35
Prior U.S. Cls.: 100, 101 and 102

Reg. No. 3,058,720

United States Patent and Trademark Office  Registered Feb. 14, 2006

SERVICE MARK
PRINCIPAL REGISTER

H-%CI\)IHCHIGAN, INC. MICHIGAN CORPORA-

N)
315 W. HURON STREET, SUITE 400
ANN ARBOR, MI 48103

FOR: RETAIL STORE SERVICES AND DISTRI-
BUTORSHIPS IN THE FIELDS OF MOTORCYCLES,
MOTORCYCLE PARTS AND ACCESSORIES, FOOT-
WEAR, CLOTHING, JEWELRY, AND LEATHER
GOODS; RENDERING TECHNICAL ASSISTANCE
IN THE ESTABLISHMENT, OPERATION, AND
BUSINESS PROMOTION OF RETAIL STORES; RE-
TAIL STORE SERVICES IN THE FIELDS -OF MO-
TORCYCLES, MOTORCYCLE PARTS AND
ACCESSORIES, FOOTWEAR, CLOTHING, JEWEL-
RY, AND LEATHER GOODS THEREFOR VIA A
‘GLOBAL COMPUTER NETWORK; DEALERSHIPS

IN THE FIELDS OF MOTORCYCLES, MOTOR-
CYCLE PARTS AND ACCESSORIES, FOOTWEAR,
CLOTHING, JEWELRY, AND LEATHER GOODS, IN
CLASS 35 (US. CLS. 100, 101 AND 102).

FIRST USE 0-0-1981; IN COMMERCE 0-0-1981.

OWNER OF U.S. REG. NO. 1,660,539

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "MOTORCYCLES", APART FROM
THE MARK AS SHOWN.

SER. NO. 78-415,181, FILED 5-7-2004.

LEIGH LOWRY, EXAMINING ATTORNEY
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Int. Cl.: 25
Prior U.S. Cls.: 22 and 39

United States Patent and Trademark Office

Reg. No. 3,393,839
Registered Mar. 11, 2008

TRADEMARK
PRINCIPAL REGISTER

H-D MICHIGAN, INC. (MICHIGAN CORPORA-
TION)

315 W. HURON, SUITE 400
ANN ARBOR, MI 48103

FOR: HOUSE MARK FOR A FULL LINE OF
CLOTHING, FOOTWEAR AND HEADWEAR, IN
CLASS 25 (U.S. CLS. 22 AND 39).

FIRST USE 0-0-1981; IN COMMERCE 0-0-1981.

HARLEY-DAVIDSON

OWNER OF US. REG. NOS. 1,660,539, 3,185,946
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE "MOTORCY-CLES", APART FROM
THE MARK AS SHOWN.

SER. NO. 76-670,350, FILED 12-14-2006.

SANDRA MANIOS, EXAMINING ATTORNEY

B T R L




Int. Cl.: 25
Prior US. Cl.: 39

Reg. No. 1,571,032

United States Patent and Trademark Office Registered Dec. 12, 1989

10 Year Renewal

Renewsal Term Begins Dec. 12, 1999

TRADEMARK
PRINCIPAL REGISTER

H-D MICHIGAN, INC. (MICHIGAN COR.
PORATION)

313 WEST HURON STREET, SUITE 400

ANN ARBOR, M1 48103, BY MERGER, BY
CHANGE OF NAME, BY ASSIGN-
MENT HARLEY-DAVIDSON, INC.
(DELAWARE CORPORATION) MIL-
WAUKEE, W1

OWNER OF U.5. REG. NOS. 1,205,380,
1,511,060 AND OTHERS.

NO CLAIM IS MADE TO THE EXCLU-
SIVE RIGHT TO USE *“CLOTHES",
APART FROM THE MARK AS SHOWN.

FOR: CLOTHING, NAMELY, JEANS,
T-SHIRTS AND JACKETS, IN CLASS 25
(U.S. CL. 39).

FIRST USE 9-0-1988; IN COMMERCE
9-0-1988.

SER. NO. 73-782,613, FILED 2-22-1989.

In testimony whereof I have hereunto set my hand
and coused the seal of The Patent and Trademark
Office to be affixed on Jan. 4, 2000.

COMMISSIONER OF PATENTS AND TRADEMARKS

L
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Int. Cls.: 12 and 25
Prior U.S. Cls.: 19 and 39

United States Patent and Trademark Office Registered Aug. 17, 1982

Reg. No. 1,205,380

TRADEMARK
Principal Register

Harley-Davidson Motor Co., Inc. (Wisconsin
corporation) :

3700 W. Juneau Ave.

Milwaukee, Wis. 53208

For: MOTORCYCLES, in CLASS 12 (U.S. CL
19). : :

First use Jun. 16, 1981; in commerce Jun. 16, 1981.

For: CLOTHING—NAMELY, T-SHIRTS, in

CLASS 25 (U.S. Cl. 39).

First use Jun. 16, 1981; in commerce Jun. 16, 1981.

Ser. No. 320,531, filed Jul. 24, 1981.

o

SIDNEY 1. MOSKOWITZ, Primary Examiner




Int. Cl: 25
Prior U.S. ClL: 39

Reg. No. 1,571,032

United States Patent and Trademark Office

Registered Dec: 12, 1989 -

- PRINCIPAL REGISTER

[HARLEY-DAVIDSON]

HARLEY-DAVIDSON, INC (DELAWARE COR-
 PORATION). - _

3700 WEST JUNEAU AVENUE

MILWAUKEE, WI 53208

. FOR: . CLOTHING, NAMELY, JEANS, T-
SHIRTS AND. JACKETS, IN CLASS 25 (US. CL.
39). ..
FIRST USE  9-0-1988;

: IN COMMERCE
9-0-1988 .

' RIGHT TO USE “CLOTHES”,

OWNEROFUS REG. NOS. 1205380 1511060 .

o AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE '
APART FROM
THE MARK AS SHOWN.

SER NO. 782,613, FILED 2-22-1989.

MICHELLE S. WISEMAN, EXAMINING AT-
TORNEY ‘




Int. Cls.: 37 and 42
Prior U.S. Cls.: 101 and 103

United States Patent and Trademark Office

Reg. No. 1,311,460
Registered Dec. 25, 1984

SERVICE MARK
Principal Register

Harley-Davidson Motor Co., Inc. (Wisconsin
corporation)

P.O. Box 653

3700 W. Juneau Ave.

Milwaukee, Wis. 53201

For: REPAIR AND SERVICING OF MOTOR-
CYCLES, in CLASS 37 (U.S. Cl. 103).

First use 1910; in commerce 1910.
- For: RETAIL STORE SERVICES IN THE
FIELD OF MOTORCYCLES, in CLASS 42 (U.S.

ARLEY-DAVIDSON

Cl. 101).

First use 1910; in commerce 1910.

Owner of U.S. Reg. No. 1,205,380. -
Ser. No. 458,073, filed Dec. 22, 1983.

MARY E. HANNON, Examining Attorney




Int. Cls.: 6,7, 9, 12, 14, 18 and 25

Prior U.S. Cls.: 1, 2, 3, 12, 13, 14, 19, 21, 22,
23, 25, 26, 27, 28, 31, 34, 35, 36, 38, 39, 41,

44 and S0

United States Patent and Trademark Office

Reg. No. 2,376,674
Registered Aug. 15, 2000

TRADEMARK
PRINCIPAL REGISTER

H-D MICHIGAN, INC. (MICHIGAN GCORPORATION)
315 WEST HURON STREET, SUITE 400
ANN ARBOR, MI 48103

FOR: METAL LOCKS, IN CLASS 6 (US. CLS. 2,
12, 13, 14, 23, 25 AND 50).

FIRST USE 0-0-1996; IN COMMERCE 0-0-1996.

FOR: MOTORCYCLE PARTS, NAMELY, SPARK
PLUGS, IN CLASS 7 {US. CLS. 13, 19, 21, 23, 31,
34 AND 35).

FIRST USE 0-0-1997; IN GOMMERCE 0-0-1997.

FOR: OPTICAL AND SAFETY EQUIPMENT,
NAMELY, SUNGLASSES AND MOTORCYCLE HEL.
METS, IN CLASS 9 (US. CLS. 21, 23, 26, 36 AND
38).

FIRST USE 0-0-1988; IN COMMERCE 0-0-1988.

FOR: MOTORCYCLE PARTS, NAMELY MIRRORS,
CHAINS, DRIVE BELTS MADE OF RUBBER, SWING
ARM PIVOT COVERS, AXLE NUT COVERS, HAND-
GRIPS, OIL PUMP COVERS, AIR CLEANER COV-
ERS, DERBY COVERS, CALIPER COVERS, SEATS,

BRAKE PEDALS, MOTORCYCLE SADDLEBAGS,
SADDLEBAG LINERS, TIMER COVERS AND FEND.
ER TIPS, IN CLASS 12 (US. CLS. 19, 21, 23, 31,
35 AND 44).

FIRST USE 0-0-1992; IN COMMERCE 0-0-1992.

FOR: JEWELRY, IN CLASS 14 (US. CLS. 2, 27,
28 AND 50).

FIRST USE 0-0-1992; IN COMMERCE 0—-0-1992.

FOR: LEATHER GOODS, NAMELY TRAVELING
BAGS AND SADDLERY, IN CLASS 18 (U.S. CLS.
1,2, 3, 22 AND 41).

FIRST USE 0-0-1990; IN COMMERCE 0-0~1990.

FOR: LEATHER GLOVES, IN CLASS 25 (U.S. CLS.
22 AND 39).

FIRST USE 0-0-1990; IN COMMERCE 0-0-1990,

OWNER OF U.S. REG. NO. 1,311,460,

SER. NO. 75-560,394, FILED 9-28-1998.

WON TEAK OH, EXAMINING ATTORNEY




Int. Cl.: 26
Prior U.S. Cl.: 40

Reg. No. 1,741,456

United States Patent and Trademark Office Rregistered Dec. 22, 1992

~ TRADEMARK
PRINCIPAL REGISTER

HARLEY-DAVIDSON, INC. (WISCONSIN COR-
PORATION)

3700 WEST JUNEAU AVENUE

MILWAUKEE, WI 53208

FOR: EMBROIDERED PATCHES AND BELT

BUCKLES NOT OF PRECIOUS METALS, IN .

CLASS 26 (U.S. CL. 40).

FIRST USE 0-0-1977;
0-0-1977. :

OWNER OF U.S. REG. NOS. 1,511,060, 1,660,539
AND OTHERS.

IN COMMERCE

SER. NO. 74-256,622, FILED 3-18-1992,
EDWARD NELSON, EXAMINING ATTORNEY




Int. Cl.: 25
Prior U.S. Cl.: 39

Reg. No. 1,511,060

United States Patent and Trademark Office Registered Nov. 1, 1988

TRADEMARK
PRINCIPAL REGISTER

HARLEY-DAVIDSON, INC. (DELAWARE COR-
PORATION)

3700 WEST JUNEAU AVENUE

MILWAUKEE, W1 53208

FOR: CLOTHING, NAMELY, BOOTS, SWEAT
SHIRTS, JEANS, HATS, CAPS, SCARVES, MO-
TORCYCLE RIDING - SUITS, NECK TIES,
SHIRTS, T-SHIRTS, JACKETS, VEST, LADIES
TOPS, BANDANAS, SCARVES AND SOX, IN
CLASS 25 (U.S. CL. 39).

FIRST USE 9-6-1977; IN COMMERCE
9-6-1977.

OWNER OF U.S. REG. NOS. 1,205,380, 1,263,936
AND OTHERS.

SEC. 2(F).

SER. NO. 714,305, FILED 3-1-1988.

FRED MANDIR, EXAMINING ATTORNEY

- aPeTO




Int. Cl.: 42
Prior U.S. Cl 100

Reg. No. 1,913,992

United States Patent and Trademark Office Registered Avg. 22, 1995

SERVICE MARK
PRINCIPAL REGISTER

HARLEY-DAVIDSON, INC. (WISCONSIN COR-
: PORATION)

‘3700 W. JUNEAU AVENUE
MILWAUKEE, WI 53208

FOR: RESTAURANT AND BAR SERVICES,
IN CLASS 42 (U.S. CL. 100).

FIRST USE 7-0-1990; IN COMMERCE
7-0-1990.

OWNER OF U.S. REG. NOS. 1,311,460, 1,741,456
AND OTHERS.

SER. NO. 74-555,030, FILED 7-29-1994.
CHERYL BUTLER, EXAMINING ATTORNEY




Int. Cls.: 6, 12, 14, 16, 18, 20, 21, 25, 26 and 34
Prior U.S. Cls.: 2, 3, 8, 19, 28, 32, 37, 39, 40 and 50

Reg. No. 1,224,868
Registered Jan. 25, 1983

United States Patent and Trademark Office

TRADEMARK
Principal Register

Harley-Davidson Motor Co., Inc. (Wisconsin
corporation)

3700 W. Juneau Ave.

Milwaukee, Wis. 53208

For: DECORATIVE ITEMS FOR MOTORCY-
CLES—NAMELY, MEDALLIONS, in CLASS 6
(U.S. Cl. 50).

First use Oct. 1975; in commerce Oct. 1975.

For: VEHICLES—NAMELY, MOTORCYCLES
AND MOTORCYCLE STRUCTURAL PARTS,
AND DECORATIVE ITEMS FOR MOTORCY-
CLES—NAMELY, MOTORCYCLE COVERS

&

FOR ENGINE AND TRANSMISSION OPEN-
INGS, AND FITTED MOTORCYCLE COVERS,
in CLASS 12 (U.S. Cls. 19 and 50).

First use Jul. 1975; in commerce Jul. 1975.

For: KEY RING FOBS AND JEWELRY-—
NAMELY, NECKLACES, in CLASS 14 (US. Cl
28).

First use Oct. 1975; in commence Oct. 1975.

For: GENERAL PURPOSE DECALS, DECO-
RATIVE ITEMS FOR MOTORCYCLES—NAME-
LY, DECALS, AND METALLIC FOIL DECALS,
in CLASS 16 (U.S. Cl. 37).

First use Oct. 1975; in commerce Oct. 1975.

F ek
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2 1,224,868

For: WALLETS, in-CLASS 18 (U.S.-Cl. 3).

First use Oct. 1976; in commerce Oct. 1976.

For: MIRRORS AND DECORATIVE WALL
PLAQUES, in CLASS 20 (U.S. Cl. 32).

First use Oct. 1978; in<commerce Oct. 1978.

For: DRINKING CUPS AND MUGS, in CLASS
21 (U.S. CL 2).

First use Oct. 1975; in commerce Oct. 1975.

For: CLOTHING—NAMELY, JACKETS, T-
SHIRTS, TANK TOPS, HALTERS, PANTIES,
SWEAT SHIRTS, BANDANNAS, HATS, CAPS,
BOOTS, AND MOTORCYCLE RIDING SUITS, in
CLASS 25 (U.S. Cl. 39).

First use Oct. 1975; in commerce Oct. 1975.

For: BELT BUCKLES AND STICK, LAPEL,
AND HAT PINS, ALL OF NONPRECIOUS MET-
ALS, AND DECORATIVE CLOTH PATCHES, in
CLASS 26 (U.S. Cls. 28 and 40).

First use Oct. 1975; in-<commeree Oct. 1975.

For: CIGARETTE LIGHTERS, in CLASS 34
(U.S. Cl. 8).

First use Oct. 1978; in commerce Oct. 1978.

Ser. No. 332,012, filed Oct. 13, 1981.

DAVID C. REIHNER, Examining Attorney

> Bacth-




Int. Cls.: 18 and 25
Pri S.Chs.: 1, 2, 3, 22,

rior U.S. Cls 2,3, 22, 39 and 41 Reg. No. 2,406,156
United States Patent and Trademark Office Registered Nov. 21, 2000

TRADEMARK"
PRINCIPAL REGISTER

NN LT HE >
AN AMERICAN TEGEND

| H-D MICHIGAN, INC. (MICHIGAN CORPORATION)

315 W. HURON ST., SUITE 400
ANN ARBOR, M1 48103

FOR: TRAVEL BAGS, HANDBAGS, PURSES AND
LUGGAGE, IN CLASS 18 (U.S. CLS. 1, 2, 3, 22 AND
a1).

FIRST USE 0-0-1989; IN COMMERCE 0-0-1989.

FOR: JACKETS, SHIRTS, SKIRTS, GLOVES,
VESTS, CHAPS, MITTENS, SCARVES, BOOTS,
SHOES, CAPS, HATS, BELTS, BOOTSTRAPS,
PANTS, PAJAMAS, NIGHTGOWNS, LADIES'
HALTER TOPS, BANDANAS, RAIN SUITS, NECK-
TIES, JEANS, UNDERWEAR, COATS, AND SWEAT-
ERS, IN CLASS 25 (U.S. CLS. 22 AND 39).

FIRST USE 0-0-1989; IN COMMERCE 0-0-1989.

OWNER OF U.S. REG. NOS. 1,234,404, 2,011,337
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE RIGHT
TO USE “CLOTHES", APART FROM THE MARK
AS SHOWN.

THE LINING SHOWN IN THE DRAWING IS A
FEATURE OF THE MARK AND IS NOT INTENDED
TO INDICATE -COLOR.

SER. NO. 75-865,882, FILED 12-7-1999.

JOHN MARSH JR., EXAMINING ATTORNEY




Int. Cl.: 25
~ Prior U.S. CL: 39

Reg. No. 1,541,652

United States Patent and Trademark Office Rregistered May 30, 1989

TRADEMARK
PRINCIPAL REGISTER

HARLEY-DAVIDSON, INC. (DELAWARE COR-
PORATION)

. 3700 WEST JUNEAU AVENUE -

MILWAUKEE, WI 53208

. FOR: CLOTHING, NAMELY, BOOTS, SWEAT
- SHIRTS, JEANS, HATS, CAPS, SCARVES, MO-
TORCYCLE RIDING SUITS, NECK TIES,
SHIRTS, T-SHIRTS, HEAD BANDS, JACKETS,
VESTS, LADIES UNDERWEAR AND TOPS,

BANDANAS, SCARVES AND SOCKS, IN
CLASS 25 (U.S. CL. 39).
FIRST USE 1-0-1983;
1-0-1983.
OWNER OF U.S. REG. NOS. 1,205,380, 1,263,936
AND OTHERS.

IN COMMERCE

SER. NO. 724,808, FILED 4-26-1988.

ROBERT C. CLARK JR., EXAMINING ATTOR-
* NEY. S :




Int. CL: 26
Prior U.S. Cls.: 37, 39, 40, 42, and 50

Reg. No. 2,725,495
United States Patent and Trademark Office  Registered June 10, 2003
TRADEMARK
PRINCIPAL REGISTER

H'%S%CHIGAN’ INC. (MICHIGAN CORPORA. FIRST USE 1-31-2002; IN COMMERCE 1-31-2002.

315 W. HURON, #400
ANN ARBOR, MI 48103 . NO CLAIM IS MADE TO THE EXCLUSIVE

RIGHT TO USE "MOTORCYCLES", "1903" OR
FOR: ORNAMENTS FOR CLOTHING NOT OF "2003", APART FROM THE MARK AS SHOWN.
PRECIOUS METAL, BELT BUCKLES NOT OF PRE-
CIOUS METAL, EMBROIDERY, BUTTONS, SLIDE .
FASTENERS, PINS OTHER THAN JEWELRY, BAD- O 70-304,736, FILED 8-24-2001.
‘GES, MEDALLIONS, EMBROIDERED PAT'CI{FS, N
CLASS 26 (U.S. TLS. 37, 39, 40, 42 AND 50). DOMINICK J. SALEMI, EXAMINING ATTORNEY

g D e

RN N Y A




Int. Cl.: 21
Prior U.S. Cls.: 2, 13, 23, 29, 30, 33, 40 and 50

Reg. No. 2,834,098
United States Patent and Trademark Office  Registered Apr. 20, 2004
TRADEMARK
PRINCIPAL REGISTER

L
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[FREY Gy

H-D MICHIGAN, INC. (MICHFGAN CORPORA- NO CLAIM IS MADE TO THE EXCLUSIVE

TION) RIGHT TO USE "SHERIFF", APART FROM THE
315 W. HURON, SUITE 400 MARK AS SHOWN.
ANN ARBOR, MI 48103

FOR: MUGS, IN CLASS 21 (U.S. CLS. 2, 13, 23, 29, SER. NO. 76-517,733, FILED 5-9-2003.
30, 33, 40 AND 50).

FIRST USE 7-31-2002; IN.COMMERCE 7-31-2002. SUSAN HAYASH, EXAMINING ATTORNEY




Int. Cl.: 14
Prior US. Cls.: 2, 27, 28 and 50

Reg. No. 2,834,099
United States Patent and Trademark Office  Registered Apr. 20, 2004
TRADEMARK
PRINCIPAL REGISTER
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H-%VI&;:HIGAN, INC. MICHIGAN CORPORA- NO CLAIM IS MADE TO THE EXCLUSIVE

RIGHT TO USE "SHERIFF" , APART FROM THE
315 W. HURON, SUITE 400 MARK AS SHOWN.

ANN ARBOR, MI 48103

FOR: ORNAMENTAL PINS, IN CLASS 14 (US. SER. NO. 76-517,734, FILED 5-9-2003.
CLS. 2, 27, 28 AND 50).

FIRST USE 7-31-2002; IN COMMERCE 7-31-2002. SUSAN HAYASH, EXAMBNING ATTORNEY




Int. Cl.: 25
Prior U.S. Cls.: 22 and 39

Reg. No. 2,834,100
United States Patent and Trademark Office  Registered Apr. 20, 2004
TRADEMARK
PRINCIPAL REGISTER
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H-D MICHIGAN, INC. MICHIGAN CORPORA- NO CLAIM IS MADE TO THE EXCLUSIVE

TION) RIGHT TO USE "SHERIFF", APART FROM THE
315 W. HURON, SUITE 400 MARK AS SHOWN.
ANN ARBOR, MI 48103

FOR: SHIRTS, T-SHIRTS, CAPS, HATS, JACKETS, SER. NO. 76-517,735, FILED 5-9-2003.
IN CLASS 25 (U.S. CLS. 22 AND 39).

FIRST USE 7-31-2002; IN COMMERCE 7-31-2002. SUSAN HAYASH, EXAMINING ATTORNEY




Int, Cls.: 16, 25, 26 and 41

Prior USS. Cls.: 2, 5, 22, 23, 29, 37, 38, 39, 40, 42,

50, 100, 101 and 107

Reg. No. 2,230,532
United States Patent and Trademark Office Registered Mar. 9, 1999
SERVICE MARK
PRINCIPAL REGISTER

H-D MICHIGAN, INC. (MICHIGAN CORPORA-
TION)

315 WEST HURON STREET, SUITE 400

ANN ARBOR, MI 48103

FOR: MOTORCYCLING RELATED MAGA-
ZINES, IN CLASS 16 (U.S. CLS. 2, 5, 22, 23, 29, 37,
38 AND 50). :

FIRST USE 1-1-1992; IN COMMERCE
1-1-1992,

FOR: T-SHIRTS, CAPS, SWEAT PANTS,

SWEAT SHIRTS, SWEAT SUITS, IN CLASS 25

{U.S. CLS. 22 AND 39).

FIRST USE 1-1-1995; IN COMMERCE
1-1-1995. .

FOR: BELT BUCKLES NOT OF PRECIOUS
METAL, IN CLASS 26 (U.S. CLS. 37, 39, 40, 42
AND 50). ,

FIRST USE 1-1-1987; IN COMMERCE
1-1-1987.

FOR: TRAINING IN THE USE AND OPER-
ATION OF POLICE MOTORCYCLES, IN CLASS
41 (U.S. CLS. 100, 101 AND 107).

FIRST USE 1-1-1992; IN COMMERCE
1-1-1992.

OWNER OF U.S. REG. NOS. 508,160, 1,511,060
AND OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE “MOTORCYCLES® AND










Int. Cl.: 26
Prior U.S. Cls.: 37, 39, 40, 42 and 50

United States Patent and Trademark Office

Reg. No. 2,868,755
Registered Aug. 3, 2004

TRADEMARK
PRINCIPAL REGISTER

H-]'?’Igib%:HIGAN’ INC. (MICHIGAN CORPORA-
315 W. HURON, #400
ANN ARBOR, MI 48103

FOR: BELT BUCKLES NOT OF PRECIOUS ME-
TAL, IN CLASS 26 (U.S. CLS. 37, 39, 40, 42 AND 30).

FIRST USE 7-31-2002; IN COMMERCE 7-31-2002.

\\\\\\\
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NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE THE DESIGN OF THE MALTESE
CROSS AND THE DESIGNS OF THE FIREFIGHT-
ING EQUIPMENT AND "FIREFIGHTER", APART
FROM THE MARK AS SHOWN.

SER. NO. 76-517,732, FILED 5-9-2003.
SUSAN HAYASH, EXAMINING ATTORNEY




Int, Cls.: 9, 18, and 25
Prior U.S. Cls.: 3, 26, and 39

Reg. No. 1,688,264

United States Patent and Trademark Office Registered May 19, 1992

TRADEMARK
PRINCIPAL REGISTER

HARLEY-DAVIDSON, INC. (DELAWARE COR-
PORATION)

3700 WEST JUNEAU AVENUE

MILWAUKEE, WI 53208

FOR: WIND FLLOW DIRECTION, SUNGILASS-
ES AND PROTECTIVE MOTORCYCLE HEL-
METS, IN CLASS 9 (U.S. CL. 26).

FIRST USE 8-0-1991; IN COMMERCE
8-0-1991.

FOR: WALLETS, PURSES, IN CILASS 18 (U.S.
CL. 3).

FIRST USE 8-0-1991; IN COMMERCE °

8-0-1991.

FOR: CLOTHING; NAMELY, JACKETS,
SHIRTS, SKIRTS, GLOVES, VESTS, CHAPS,
MITTENS, SCARVES, BOOTS, SHOES, CAPS,
HATS, SWEAT PANTS, SWEATSHIRTS, T-
SHIRTS, SLEEPWEAR, ILADIES' HALTER
TOPS, BANDANAS, RAINSUITS, SOCKS, SUS-

PENDERS, NECKTIES, JEANS, UNDERWEAR,
COATS, SWEATERS, AND CHILDREN'S
WEAR, NAMELY, SHIRTS, T-SHIRTS, SWEAT-
SHIRTS, AND JACKETS, IN CLASS 25 (U.S. CL.
9.

FIRST USE 8-0-1991; IN COMMERCE
8-0-1991.

OWNER OF US. REG. NO. 1,450,348 AND
OTHERS.

NO CLAIM IS MADE TO THE EXCLUSIVE
RIGHT TO USE “USA", APART FROM THE
MARK AS SHOWN.

THE LINING SHOWN IN THE DRAWING IS
A FEATURE OF THE MARK AND NOT IN-
TENDED TO INDICATE COLOR.

SN 74-012,775, FILED 12-20-1989.

RUSS HERMAN, EXAMINING ATTORNEY













uss' Trademark Opposition No. 91177156
| -H-ﬁ Miemgan Inc. v. Bryan Broehm

Deposition of Scoit Beck
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Opposition No. 91177156 W €c T
H-D Michigan, Inc. v. Brvan Broehm
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Oakland, CA - 2006
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“A Harley-Davidson is the per-
fect advertisement. It grabs
the eyeballs and pounds the
eardrums and pushes a wake
of attitude in front of it.”

-Jack Supple, from the Introduction

100 Years of Harley- Davidson Aduertising is a collection of the best images
from a century's worth of motorcycle marketing. The 124 evocative
and elegant ads gathered here helped turn a Motor Company into
an icon.

Because of their strong emotional connection to the company,
Harley-Davidson riders are arguably the most loyal consumers in his-
tory. They tattoo the company’s logo on their skin, travel for hun-
dreds of miles in often harsh conditions to hang out together, and
indoctrinate their kids at birth. They’d rather walk than ride the
competition. '
So who needs ads?

Harley-Davidson has survived for 100 years because the company

keeps in touch with its customers—by riding with them, by participat-

ing in races and rallies, and yes, by advertising. The company’s first
ad was placed in the Cycle and Automobile Trade Journal in 1905, two years

after the first Harley-Davidson motorcycle was constructed in a

Milwaukee shed. The ad solicited buyers for motorcycle motors only,
It represented the company’s early commitment to an engine whose
modern counterpart is now instantly recognized by the unique sound
it makes.

100 Years of Harley-Davidson Adovertising is both a chronicle of the

Motor Company's growth and a collection of snapshots of America’s

changing face in the twentieth century. In it, we see influences of Art
Deco, Constructivism, and 1960s pop art. A wartime advertisement
from 1942 shows a gas-masked soldier bursting through a dust cloud
accompanied by copy that describes him as a "Front Line Hero!"
“New, Hot and Swinging” is the counter culture tag line for a 1967
ad. A current ad for the Road King Classic shows the motorcycle in
the foreground of a beautiful vista with the description "One Tankful
from Civilization.” ‘

Using such classic ads as signposts for the evolving Harley-
Davidson brand., this stylish volume shows why America’s greatest

motorcycle maker is about so much more than motoreycles.
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S g LT BRIGGS' BATTERY CONNECTION
Th K l {43 C Beriis ommantag i rontpone Workyund all purponcs, wherew | |
e e Sey 0. prices in qm\ntltlfs. g:gr:ml;nnh- ro‘cn.;r..“' etk Spets 1
. ! & ’; ¢ X.A‘ -
BUFFALO, N. Y. Pt ()

Absolufely Non-Short-Clrcuit, Sample package of Flex-
WHOLESALE ible Cord to ft these terminals. Postpatd, stc.
DEALERS IN W. H. Briggs, 424 Bedford Ave., Brooklyn,N. Y.

Automobile Jobhers and Manucuers

and Bicycle Sundries | hkuibiy
Send for 1905 Catalog. Ives z&t‘;:;::;:u’:;ng Co.

121 H.P.5x5. -
Engine alone $150,00
With accessories

$175.00
Statlonary and Marine
Eagines 2 10 50 M. P.

Investignie This
WM. H. MASON, Box 69
M. Cormel, Wabash Co,

{llinols-

ACME MUFFLER

"SILENT - LIGHT- DURABLE

wITHOUT

Phonographs and Records

Make a Valuable Side Line
WRITE FOR PARTICULARS
We are Headquarters

DOUGLAS & CO,
89 Chambers St.—NEW YORK-—71 Reade St.

$38.25, Englne only
1Y H. P. Welght, 48 lbs.
Expecially designed for llow Boata
and small Lauaches. KeversiVlo
propeller, jump spark and speed
control. Urder now before the rush.

G, R
PUELT T ACHE MOTOR CAR
b it & REPAIR CO.

CLEVELAND ONIO

. Agculs wanted. .
Graves Motor Mfig. Co.
St. Paul, Minn.

Automobile, Marine and Sta.
tiosary Gasoline Bagines

Transutealon Uears, Carbu.
retors, Pumpe, Mufllers, etc.

Write for circular and
prices before ordering

Automobile
Bodies . o

The Frantz Body Mfg. Co. AKRON, O, | Ermse oo N =Hloyicaao ILLINOIS

JOHN S, LENG’S SN & oo, | ECLIPSE BOAT CO.

Factory: Two Rivers, Wis.  Office: Mantowoc, Wis.

93 Reads Streer, NEXU Y ORK BUILDERS OF GASOLINE LAUNCHES
CARRY A COMPLETE STOCK OF SAIL AND OTHER BOATS .

BIYCLES, - TiRES, - SUNDRIES

Careful attention pald to P'rompt Shipiment Complete outfit farnished.  Write for prices.

8y B. H. P. 84x3%
MOTOR CYCLE MOTORS

One-Piece Cylinder, Lugs
cast on casing ready to
clamp in frame.
Harley-Davidson Motor Co. |
315 Thirty-seventh Street - f

Milwaukee, Wis.

Kuto Bodies™
We make them
First in Qual.

Flscher Spark Colis
and Plugs
feelinbte, well made and
hatdy ndjustiments
Panphbtera for the saking
Fischer Special Mfg. Co.
2076-2078 Reading Road
CiNecixxamy, U,
Funtern Keprosantatives
W, K. tnovas & Cu,

420 Hanover Streed
Jalthaore, .

To Cas Engine Operators p Eayeseoeayrecupirmeny
bynamo Iguition., n

Motsinger Auto-Sparkers

No battery to startor run, The orlginal opoed-
: ‘ controlied friction-drive Dynamo. Driven
7 parailol withong. siostiaft. No belts. No bavelod it d Artl .
a3 +, uiloy or baveled fly whool necessaey. Formake y a0 rils-
2 4y and brosk and Junip-spark syrteur. Water and g S d tic Desl;n ;
‘\‘\i' / dustproot, Fuiey Quamawrggo, 000 ) 000 A ——— e * :
. ST Write for J2-page catalogue, FREE, Correspondence Solicited
q . Y NUTSINGER DEVICE MFO. CO,

32 Malu Steant,  Pendieton, Ind.. U, §. A. UNION CITY BODY CO., Un‘on City, Ind.




| 1905

Harley-Davidson is the "Motor Company” because it originally sold motors

for marine, commercial, or sport use as well as motorcycles. This is the
Company’s carliest known advertisement, which appeared in the January 2,

1905 issue of the Gycle and Automobile Trade Journal.

You can call it a brand, a cult,
or a phenomenon, but it’s much
more than a motorcycle.

For 100 years, the burning legend of Harley-Davidson has
been fanned by the winds of change and fueled by an American
spirit of freedom, individualism, and the quest for adventure.

What William A. Davidson, Walter Davidson Sr., Arthur
Davidson, and William S. Harley put together in the little
work shed behind the Davidson house on Highland Boulevard
in Milwaukee was more than a machine. It was the beginning
of a way of life.

Even that long ago, it became apparent that Harley-
Davidson® motorcycles had a unique emotional connection
to the soul of its rider. What may have started as an economic
alternative to the motorcar and a speedier conveyance than
the bicycle soon took on a wind-in-the-hair sense of freedom
and exhilaration. Early advertisements proclaimed “Get the
most out of life” (1916) and “Get a kick out of life”(1925).

This thing was fun.

Oh sure, there would always be rational reasons to buy a

Harley-Davidson. But what chance would competitors in other
sports have compared to an ad that argued "Motorcycling:
The Greatest Sport of Them All” (1931)? It’s that timeless
attraction, that sense of wanderlust, that's resonated deep in
the genetic makeup of every freedom-loving rider on earth.
It’s what makes Harley-Davidson motorcycles relevant today
in the lives of motorcyclists all over the world. The promise is
simple and true: How you feel on a Harley® is like nothing
else in the world.

Those who understand this best are Harley-Davidson's core
customers, lovingly called the “Enthusiasts.” They come from all
walks of life, although they would prefer, thank you, to ride.

To see the faithful converge on their annual pilgrimage
to Daytona or Sturgis is to see America’s “melting pot” cul-
ture at its blast-furnace best. A lifelong member of Hell’s
Angels. An accountant from Atlanta. A group of riders from
London. A retired couple from Michigan with their dog.

100 Years of Harley-Davidson Advertising Introduction
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| 1920

The 37 cubic inch Sport Model was offered in a WF version with a magneto
or the W] with a full electrical package. During the first decades of motorcy-
cling, headlights and taillights, rather surprisingly, were optional equipment.

If a model was not electrically equipped, the lights were acetylene powered.

A CEO who would never be mistaken for a CEQ. Six women,
who teach school in Arizona, dressed in leather. A H.O.G.®
chapter from Akron, Ohio. A newlywed couple from
Germany. Some guy in buffalo horns.

What holds them together are their common values,
shared with'one another and with the Motor Company.
Freedom. Individualism. The quest for adventure.

This deep and abiding sense of what Harley-Davidson
represents to its customers has been the strength of the
Motor Company, and maintaining that connection is one of
its g’uiding principles. Throughout its history, whenever the
Company forgot that central reason for its existence, its for-
tunes waned. But every time it reveled and celebrated in that
connection to its customer, it would succeed.

It's the principle they would return to, time and again.
Through wars and peacetime. Through ownership by AMF
(American Machine & Foundry) and the buyback. Through
Panheads, Knuckleheads, Shovelheads, Evolution®, Twin Cam
88s, and the Revolution V-Twin® engine. Through the intro-
duction of the Harley Owners Group, MotorClothes Products™
and Genuine Motor Accessories, and an expansion of the
brand’s global appeal. Through it all, Harley-Davidson would
strive to remain connected and loyal to its riders. Harley-

Davidson's reward for this loyalty would be loyalty in kind.

1970

In 1969, Harley-Davidson factory racer Mert Lawwill won the #1 plate in
AMA Grand National racing. The next year tle red, white, and blue symbol

became the unofficial company logo through most of the decade.

Harley-Davidson is the one brand, the only brand, that is
burned into the skin of its enthusiasts, the famous Bar &
Shield tattoo second in the world only to “Mom.” (Somehow,
an advertisement in a magazine pales by comparison.)

Those of us who love the brand can only aspire to be
Keepers of the Flame. We cannot create it, we can only tend
it. The brand really belongs to the riders. The flame burns in
their souls. In 2003, upwards of 500,000 of them will ride
to Milwaukee to be part of the 100th anniversary pilgrimage.
Similar celebrations will happen on five continents. The rid-
ers will heed the call from points all over the great wide
world. Just to be a part of it. Just to feel the earth rumble.

Harley-Davidson may build it, but it's the riders’ motor-
cycle. Their brand. Their way of life.

That's why when Willie G. Davidson and his styling
team work on the next new bike design, they are just as likely
to do it at a roadside rest stop surrounded by bikers as they
are in the gleaming confines of the new Willie G. Davidson
Product Development Center. When they're done, they will
have created the newest incarnation of a legend. Just the
sight of a Harley-Davidson pushes buttons deep inside the
faithful. And the sound of it can make them downright
misty-eyed.

Ads? Who needs ads?

6 Page
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Buying a motorcycle is rarely a rational decision. Instead, it is based on feel-
ing, emotion, and a need to fill a certain void in one's life. While a small
trailer may fill one's need for housing, a small motorcycle just doesn't fill
that same need for a set of two wheels.

A Harley-Davidson motorcycle is the perfect advertise-
ment. [t grabs the eyeballs and pounds the eardrums and
pushes a wake of attitude in front of it. A Harley has pres-
ence. It is impossible to ignore. The easy, loping potato-
potato-potato of Fhe V-Twin sets up some kind of harmonic
between your pulse and red blood cells. The machine seems
to know it has a soul, and when it intertwines with yours, you
are hopeless to resist it.

By comparison, the attempts of we mere mortals to cap-
ture the mystique of Harley-Davidson in two-dimensional
advertising may seem small and insignificant.

But over the years, Harley-Davidson Motor Company
has found those ads that hit the mark, those that Harley-
Davidson enthusiasts pull out of the magazine and hang on
their garage walls, those that hit with a resonant “thump”
deep in the chest. Such ads can do as much to reinforce the
Harley-Davidson mystique as the next bike week at Sturgis, or
a Saturday morning at the dealership, or a wave from a
brother in the other lane.

It reaffirms who you are. Or who you want to be.

The advertising is for those who get it, whether they own
a Harley-Davidson motorcyle yet or not. Don't chase those
who don't understand. Don't exclude those who want to

understand. We’re not trying to sell you a Harley-Davidson.

We're trying to connect with the people who want to buy one.
“It’s not a rational decision (1985).”

So we thought you'd enjoy seeing the 100-year journey
of Harley-Davidson Motor Company captured in the adver-
tising signposts along the way. The people who work at the
Motor Company.engineered the dramatic turnaround that
happened at Harley-Davidson in the 1980s. It was their drive,
their spirit, their refusal to let this great name die. All the
advertising was ever able to do was reflect the confidence they
felt in the brand.

Historians can debate over when and how the brand
caught on and became the legend that it is today. Moto-
journalists will all have opinions about which Harley was the
perfect combination of engineering and tradition to define
(or redefine) its success. Advertising experts will argue over
the potency of any given ad. But one thing is sure. As you
page through the 100 years of Harley-Davidson advertising
that follows, you will begin to experience that feeling unlike
any other. Unless you're planning to buy your next Ha.rley

soon, you may want to take it a few pages at a time.

-Jack Supple
- Partner, Carmichael Lynch
-200I

100 Years of Harley-Davidson Advertising Introduction
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| 1918

As its product line grew to include both single-cylinder and V-Twin models,
plus models that featured a new chain drive, Harley-Davidson's literature
became more sophisticated. By 1912, the Motor Company was already capital-
izing on its American heritage, featuring 2 handsome illustration of the
nation’s Capitol on a catalog cover.
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1910

By 1910, Harley-Davidson production had soared to more than 3,000 units,

all four horsepower, single-cylinder models finished in Renault Gray with
carmine striping. In keeping with its increased output and growing reputa-
tion for quality, the Motor Company'’s literature featured detailed model

specifications and excellent photographic reproductions.

1908

In June 1908, Walter Davidson, a naturally skilled rider and the Motor
Company’s first president, won the Federation of American Motorcyclists’
prestigious 365-mile endurance run in the Catskill Mountains with a perfect
score of 1000 points. A week later, riding the same stock motorcycle, he set a

world economy record of fifty miles on one quart and one pint of gasoline.

100 Years of Harley-Davidson Advertising 1910s
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| 1911 '

Very early on, it was apparent that there was a lucrative market for Harley-

g’,:.
k.

Davidson motorcycles as commercial vehicles. Less expensive to own and

w2

operate than automobiles, and able to navigate rutted roads better than a
four-wheeled vehicle, motorcycles quickly became attractive to government
agencies and private businesses alike.

——s T

il R o 0

1913

While this ad states that the five main points to consider when choosing

a motorcycle are speed, economy, comfort, reliability, and durability,
clearly the most important selling point in 1912 was speed. The twin-cylinder
Model X-8-E boasted eight horsepower, an increase of more than twenty

percent from the previous year.
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The Outer’s Book 105

"Sixty;eAight Miles- An Hour
On a Harley-Davidson

IN buying a motorcycle there are five prime points to be considered.
They are Speed, Economy, Comfort, Reliability and Durability.

The Harley-Davidson has these qualities to a greater degree than
any other motorcycle made. Here’'s the proof:

Speed

machine without the tiresome pedaling or

In the Bakersfield, California Road Race,
Frank Lightner's stock Harley-Davidson
(the kind you can buy—not a special racing
machine) attained a speed of 68 miles
an hour. .

Economy

The Harley-Davidson holds the World’s
Official Record for economy.

Comfort

‘The Harley-Davidson is the. only motor-
cycle which incorporates the Full-Floteing
Seat and Free Wheel Control. The Ful-
Floteing Seat places 14 of concealed
<compressed springs between the rider and
the bumps. The Free Wheel Control
permits the starting and stopping of the

running alongside common with the ordi-
nary motorcycle.

Reﬁabﬂﬁy

The Harley-Davidson is the only machine
which has ever been awarded a diamond
medal and a thousand plus five score in
an endurance contest. The plus five score
was for its super-excellent performance.
These awards were made by the National
Federation of American Motorcyclists.

Durability

The first Harley-Davidson made, over
eleven years ago, has covered now over
one hundred thousand miles and is still
giving satisfaction today; retaining even
its onginal bearings.

Seven departments of the United States Government use a total of

nearly 4000 of these machines.

This in itself is proof of its superiority.

If you want a machine that will give and

continue to give entire satisfaction from every point of view we would suggest that
you call on our local dealer for demonstration or write for catalog.

HARLEY-DAVIDSON MOTOR COMPANY

PRODUCERS OF HIGH GRADE MOTORCYCLES FOR OVER ELEVEN YEARS

320 B Street

.

MILWAUKEE, WISCONSIN

Please mention this Magazlne when writing to advertisers

100 Years of Harley-Davidson Advertising

1910s




1913

The narrative inside this brightly illustrated catalog cover from 1913 boasted
that Harley-Davidson went from the smallest motorcycle manufacturer in the
world to the largest producer of single-cylinder models in just over a decade.
Despite more than doubling production of singles for 1913, nearly the entire
production was sold out early for the year.

14 Page




HARLEY-DAVIDSON -

| 1914

Nearly eight thousand Model Fs with revolutionary two-speed transmission

were produced in 1914. Developed by William S. Harley, the new transmis-

sion was an engineering masterpiece that combined the transmission, clutch,
and brake in the rear hub. Approximately half of the Company's production
that year was two-speed V-Twins.

' 100 Years of Harley-Davidson Advertising 1910s
|
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1915

The pioneering genius of William S. Harley, the Motor Company's first
engineer, was strikingly evident in 1915 with the introduction of the indus—
try’s first sliding gear three-speed transmission and modern clutch. The first

Model J, with its 61 cubic inch, 11 horsepower V-Twin engine, elevated

motorcycling to a new level in power and performance.
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| 1915

Recognizing the need to participate in organized racing on a factory level in
order to garner publicity and build a reputation for performance, Harley-
Davidson established its racing department in 1914. By the following year, the
power and dependability of the Harley-Davidson motorcycle were rapidly

becoming accepted facts as its riders scored repeated victories.

Uncle Sam’s Choice
Harley-Davidsons

Nine o’clock Thursday morning, March 16, the Harley-~Davidson
Motor Co. received a telegraphic order from Fort Sam Houston for
12 Harley-Davidson Motorcycles. All 13 machines were shipped
on the afternoon of the same day. Monday morning, March
27th, at 10 o'clock a telegraphic order was received for 6 more
machines. These 6 were shipped on the same afternoon. Uncle
Sam now has 34 Harley-Davidsons in Mexican frontier service.

| 1916

When the U.S. Army had trouble catching Mexican bandit Pancho Villa after
repeated raids on Texas border towns, they sent a telegram to Harley-
Davidson headquarters in Milwaukee asking for motorcycles to help track him
down. That day, the first of thirty~four Harley-Davidson motorcycles was sent
by railcar to the Army. They didn’t catch Villa, but the exercise hinted at the
value of motoreycles in military service.
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"To Battery Ef' —Yes Sir!"

“ THEN the crisis came and the Army .
and Navy needed mounts that would
carry anorder with the speed of a “barked”
command—mounts that would take punish-
ment with the rupgedness of American
morale—they turned to the motorcycle.

The Harley-Davidson

—-in answer to the call—is now being made for the
Government oaly, but some day we hope that you, too,
may know the satisfaction of having in your personal
service a motoreycle born in the same plant, groomed
with the same care, and tuned up by the same testers
as the one which at this moment may be tearing through
a lfamge to carry the report that “the 110th have
taken......." .

Harley-Davidson Motor Conipany; Milwaukee, Wisconsin

“Ask the men in the service — they know.”

| 1918

Harley-Davidson was eager to point out that civilians could own the same

quality motorcycles as those used by the U.S. military in Europe. While its
chief competitor, Indian, converted all its production to the military,
Harley-Davidson wisely continued to devote more than half of its output to

keeping civilian riders happy.

100 Years of Harley-Davidson Advertising | 1910s Page | 19




Holder of the Famous
Three-Flag Record

‘Canada to Mexico
1716 Miles
in 64 Hours 58 Minutes

Price $325
F. 0. B. Milwaukes
Subject to increase by the
o of any direct
tax, Federal or State

Harley-Davidson Motor Co.
Milwaukee, Wis., U. S, A.

| 1919

The Sport Model featured a unique engine, transmission, gas tank, front

fork, and fenders unlike any previous Harley-Davidson model. It was rela-
tively underpowered for its time, but nonetheless a smooth and reliable per-
former that handily set the Three—Flag record (Canada to Mexico) of over
1700 miles in just under sixty-five hours in 1919.

| 1919

Following World War I, there was renewed optimism as the country attempted
to return to peaceful pursuits. Harley-Davidson sought to capture that feeling
with colorful, airy illustrations that mirrored the style of the times and por-

ll‘ayﬁd the motorcycle as SpOl‘ly transporlation.
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By 1928, Harley-Bavidson was producing nearly thirty thousand motoreycles
’[J:;r a network of dealers operating around the world. The following year, as
,éh—e Great Depression took hold throughout the world, sales of new Harley-
Pavidson motorcycles dropped by a third.
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Popular over the whole wlde world !

Thece bt much
wuld telf thla hi an

la Central Aliica, when the Chicf takes his favorite
“N e out for 2 epia they bach drest for the Secasion.

NE hundred and ten countries know
the Harley-Davidson. .No matter

where you go--from Alaska to Africa—
you'll find enthusiastic riders.

No climate is too severe for the Harley-
Davidson. It serves ‘its owners in the
heat of the tropics and in theice and snow
of the far north.

Foreign governments have ¢hosen the
Harley-Davidson for official usz—often in
prcference to their own domestic makes.

Riders in foreign countries are keen
judges of motorcycle values.: Although
scores of different motorcycles are built
abroad, the Harley-Davidson is preferred
above them all.

Qut on the edges of civilization, where -
service and repair stations are few and far
between —the Harley-Davidson has built
its reputation. [t ought to be a mighty
good motorcycle for vou to own here at  Which wife will ride firat is the big problem for this
home. Zule chief.

This Honolulu enthusiast belicves in sharing his
good times.

1920

As its reputation for power and dependability grew, the Hacley-Davidson
motorcycle soon became popular in nearly every developed country in the
world—and even in some not so developed. From the Arctic to the tropics,
Harley-Davidson's motorcycles were often the choice of riders and govern-
ments alike.

Waulde's this Totem pole make 4 fine

aerial if it were in yaur back yard?

Harley-Davidson hoped to attract both boys and girls to its product line by
offering as many as nine distinctly different bicycle madels. The bicycles were
made of the highest quality materials and painted the same trademark olive

green as the motorcycles, but never achieved the same degree of loyalty and

success as the company’s motorcycles.

100 Years of Ha,rley-l)avidson Advertising 1920s




Chmdmnsémadmiﬁmnt

on Wheels

| 1924

With the introduction of the assembly line in production, some automobiles

became as inexpensive as motorcycles. As a result, Harley-Davidson concen-

trated more on the sporting aspect of motorcycling rather than on its utility.
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You'll find your Harley-Davidson dealer a reg-
ular fellow. He is the sort of a man.you like to
know arid db bysiness with. He's an old rider
and knows just what you want. He is equipped
to take care of your needs—and to see that you
get every mile of service out of the machine that
we buitd into it at the factory.

Drop around to your deater and say “howdy,"
and then let him give you a ride with the 1925
mddel. If you can't get to see him right away,
maif him the postcard. You'll get the 1925

‘‘catalog in & hurry, that tells all about the new
Harley-Davidson.

Your dealer is. ybur kind of a man—get in

touch with him today(

HARLEY-DaVIDSON MoToRr Co.

MILWAUKEE
U S AL

| 1925

As early as 1925, Harley-Davidson was extolling the virtues of its worldwide

dealer network as a solid link between the factory and the rider. The Harley-

Davidson dealer was always ready to meet the needs of the rider, providing

parts, service, ft':llowship, and a meeting place to gather with other Harley-

Davidson enthusiasts.

| 1927

Harley-Davidson's aim for model development has always been one of grad-
ual evolution. This flyer for the 1927 Model J, which featured the venerable
F-head motor, with a new circuit breaker to replace its distributor, explained

the improved performance and reliability in wet weather.

28
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| 1928

Two-cam racing motors had been avilable from Harley-Davidson on

a limited basis for nearly a decade when the company introduced street ver-
sions in 1928. The Two Cam Twins, available in 61- and 74-cubic-inch
versions, were some of the fastest street models of their day but were only

produced for two years.

30 Page




1929

The thrill of a powerful Harley-Davidson motorcycle on a country road was
the theme of this famous 1929 illustration, which was used both as a poster
and as literature art. The long-running, 45-cubic-inch flathead twin
debuted that year and was used in production through the 1973 model year.
Every 1929 model featured a pair of bullet headlights.

PR

100 Years of Harley-Davidson Advertising 1920s







| 1931

As the Great Depression gradually tightened its grip on the nation and the

world, Harley-Davidson touted motorcyeling as the greatest sport of all in an
attempt to attract buyers from other pursuits. In 1931, sales dropped more than
forty percent from the previous year and sixty percent from two years earlier.




| 1930

The Harley-Davidson Bar & Shield logo has been a symbol of highfqua!ily.
dependable motorcycling for ovér ninety ;ve"ari since its introduction.
Changing and evolving over the decades, thg-vvéAnerablc Bar & Shield has
undecgone many refinements but stands toéay a'.s:'i)ne of the most recogniza-
ble marks in the world. ) ’ ‘

Genuiﬁe Harley-DaVi_dson.'Enthusiasts From the World Over

8
» .‘ﬁ ." B

PR

This 26 Year Old Trade-Mark Stands for Quality Motorcycles

34 Page




1930

All 1929-30 Harley-Davidson models featured a pair of small, bullet-shaped
headlights. They were touted as improved lighting, but they were more of a
styling exercise than a functional improvement; it soon became apparent that
a single large headlight was superior, and Harley-Davidson dropped the dual
headlights in 1931.

100 Years of Harley-Davidson Adveriising 1930s
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| 1930

Colorful illustrations were once a mainstay of Harley-Davidson advertising.

Motorcycle and passengers would often be presented in romantic illustra-
tions. Here, the well-dressed gentleman rider and his flapper companion

enjoy a mountain vista.

36 Page
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| 1930

Harley-Davidson experimented with different looks in 1929 and 1930 when
it introduced dual headlights and unusual mufflers. The '29s had a peculiar
four-tube, dual-exhaust system that was changed to a two-tube, single-exhaust
system the following year.

I 1933 (Next Page)

The Motor Company offered unadvertised color combinations in the early
thirties in a departure from its standard olive paint, but it wasn’t until 1933

that Art Deco tank logos and striking two-tone color combinations became
the norm. Black and Mandarin Red, as well as three other brilliant combina-

tions, were available to riders that year.

100 Years of Harley-Davidson Advertising 1930s




BLACK AND
MANDARIN RED

HARLEY-DAVID

1933
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shocter tradle over week-cads — plan care-free
jaunts over distant trails for youe next vacation.™
Harley-Davideon will ke you thvere at tease
cxpence. . . . And for 1936 — own shis
year's new Hacey-Davideon, Specd-
ments aseure you plenty of siyle,
power, specd sad tiding ease —
plus remacksbly. low.cose mileage.
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HARLEY.DAVIDSON MOTOR CO.
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HARLEY-DAVIDSON MOTOR 0O, Depe. M, Mobwomloe, Wi,

HARLEY-DAVIDSONS

What a wooderful fine-up —— those 1937 Harley-Davidsons!
When you cast your cyes o their new lines, flashy new colors, built-in inseru-
ment panels, and 120 M.P.H. speed dial —you’ll say they’re the classi

outfits you ever saw! These 1937 Hacley-Davidsons sure have i p
galoce! New circulating pressure oifing—roller bearing movors—double
loop crussed frames—welded steel saddle-type tanks. Longer motoc life
— increased gas and oil mileape — susiained horsepower —
greater strength —easiec handling. . . And, Boy! — whea you ride
one of these 1937 Harley-Davidsons you KNOW you're going

See your nearest Harey - Davidson dealer right away.
Take « FREE ride an laricy-Davidson

And send in the coupon.

By 1936, America was struggling through the Great Depression, and people
were anxious to forget their financial worries, one of which was a shortage of

money. Harley-Davidson offered a way to enjoy the beauty of the land in an

inexpensive, exciting way—from the saddle of a powerful V-Twin motorcycle

from Milwaukee.
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Sensation of the Motorcycle World

Minus fanfare and ballyhoo, a new motorcycle has come on the
scene and has taken the world by storm. Wherever shown,
wherever ridden and owned, the new 6: OHV Harley-Davidson
has caused a sensation. Here is a NEW motorcycle incorporat-
ing ideas the seasoned rider gives his immediate and unqualified
approval. As one owner writes, “It’s my dream come true.”

Bill Cummings, winner of
the 500-Mile Indianapolis
Automobile Speed Classic in
1934 aad third place winner
in 1935, gets a tremendous
kick out of owning and rid-
ing this white 61 OHV. It's
the kind of a motorcycle
champions like.

1936

From everywhere come the most enthusiastic praises for this super
motorcycle. Its wonderful handling qualities, its snappy response,
its ability to stand up and “take it” make this 61 OHV the out-
standing motorcydle of today and the motorcycle of tomorrow. See
this great motorcycle at your dealer’s and put it through its paces.

HARLEY-DAVIDSON MOTOR CO., Milwaukee, Wis.,U.S.A.

Harley-Davidson took a major gamble when it introduced the revolutionary
1936 Model EL during the darkest days of the Great Depression. Because of

ongoing developmental issues, the EL did not appear in model literature

until late in 1936.

100 Years of Harley-Davidson Advertising

1930s




| 1937

The acceptance of the all-new 1936 EL—the only model that year to boast a
new teardrop gas tank, double loop frame, and horseshoe oil tank among
other features—prompted the proliferation of these advancements throughout

the entire product line for 1937. Many of these features are still in evidence
in the new models of today.
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1938

Through the thirties and forties, organized club rides were common in the

world of motorcycling. As the nation struggled out of the Great Depression,
Harley-Davidson invited people to take part in the good times enjoyed by

club members in their runs, rallies, and racing events.

100 Years of Harley-Davidson Advertising 1930s
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| 1942

Despite converting most production to the war effort in 1942, Harley-
Davidson was still able to produce a small number of matorcycles for civilian,
police, and commercial uses.




1941

With the economic hardships of.the thirties aba(_ing Harley-Davidson prepared

for a new decade by announcing a handful of imiprovements and a new model
for 1941. The first FL model, featuring a Motor Coinpany first overhead value
74 cubic-inch engine. made its debut just in time to be blunted by America’s
entrance into World War II.
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| 1941

During World War II, much of the nation’s industrial might focused on the
war effort, so Harley-Davidson motorcycles were utilized for home defense
and by many of the Allied nations in their war efforts. Harley-Davidson was
fortunate to be able to build its core product during the war—unlike some
manufacturers—and produced over 90,000 motorcycles for the Allies as well

as a modest number for domestic enforcement.

Comtor, Offfcar 5. W. Stoveasan, Juwnls Pubicy Bupi.
Ovber photes by Y. 5. ey Sipost Carpe.

Hurley-Davidson Motorcycles are not only establishing outstanding records
of performance in motorized units of the U. S. Army — but arc coabling
police departments throughout the country to better meet: the vital need
for protection of rapidly growing defcnse industries. And all this time
Harley-Davidson Motorcycles are continuing to serve the police of
America on the first line of defense against loss of lives in traffic accidents.
HAMLEY-BAVISSON MOTOR COMPANY, Milwaukce, Wisconsin

| 1942

The 45 cubic-inch WLA was the workhorse of the Allied military forces and
saw service in many foreign armies, including those of Canada, Russia, New

Zealand, and China, as well as all branches of the U.S. military.

100 Years of Harley-Davidson Advertising 1940s
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THE MIGHTY

| 1947-48

I T S T S T L T U L T T .Y

While the European motorcycle manufacturers struggled to rebound following
the war, Harley-Davidson enjoyed renewed sales, especially with the powerful
and more technologically advanced Panhead engine introduced in 1948.
Sales soared to nearly thirty thousand units that year, as riders once more
took to the open road.
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OR the grandest vacation you ever had, swing into the saddle of a

Hydra-Glide Harley-Davidson. Pack the saddle bags, take a friend on the
buddy seat, €ill up with gas and oil and you're off on 2 thrilling, fun-packed
trip you will never forget. You'll ride all day and, i you wish, far jnto the
aight-and still feel like going on and on. You'll glide over endless tar lines
and over rough spots. You'll hit bumpy side roads and country fanes with
barely a quiver. Gone is that old fecling of fatigue. After a day of hundreds
of miles of travel, you'll wake up the aext morning fresh as a daisy — eager
wgctgomgandsecmomo(thxsgtutmunuyofm

Thie places you thought were toofarawayfozampolawcckormom
now within casy reach. Yellowstone, Yosemite, Carlshad Caverns, California,

B Bldeﬂ!s,Flondz ouernon sCapﬂzl,Nugaanﬂs,mdscommdm

o(odaermmspotsbedmnyoumcomc.Youﬂseemoumdyou'ﬂuphn
more with your Hacley-Davidson Hydra-Glide. The miles will iip past all
mo:oon:syoug!:d:alongmdleﬂo:dasas:,hkmgnﬂwpmonmd
scenery you will never forget. What 2 wonderful time' will be yours] What
2 truly magnificent, unfoegettable vacation you will have!

Resolve to make this year's vacation the best you've ever had. Lc! your
Harley-Davidsan dealee give you 2 Hydsa-Glide ride. Get the feet of the
smoothest ride you ever experienced on two wheels. Ther, with a Hydra-
Glide, your vacation will be the best you've ever had — one you will want to

.wﬂaboutanddntwiﬂbmgbukphnntmemom(myemandym

HARLEV-DAVIDSON MOTOR COMPANY o MILWAUKEE 1, WiS., U.5.A.

| 1949

A

Motorcycling changed forever with the introduction of the Hydra-Glide front
forks in 1949. Gone on the Big Twin models was the springer front end, replaced
instead with gracefully tapering hydraulic front forks that have since become a
Harley-Davidson trademark. While many riders initially referred to the bike as a

Hydra-Glide, it wasn't until several years later that its name became official.

100 Years of Harley-Davidson Ad'vertising 1940s Page 49
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on ftwo wheels!
Harley-Davidso




| 1954

i Harley-Davidson celebrated its golden anniversary with special bronze
.- medallions on the front fenders of all its models. While it is generally accepted
. that the Motor Company had its origins in 1903, the fiftieth anniversary
% medallions didn't appear until the 1954 madel year. In order to stimulate
‘ . Harley-Davidson offered test rides and easy payment plans.

£
: sales
"

I
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| 1949-50

Recognizing the crucial link between the factory and the rider, the Motor
Company maintained a close relationship with its dealer network from the
start. Harley-Davidson not only encouraged dealers to hold open houses in
the late forties and early fifties to welcome riders into their stores, but was

eager to point out the features of its models, including the economy of its
lightweight bikes.
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| 1950-52

Introduced in 1948, the Model S was an American version of the German
DKW, which the United States had permission to reproduce domestically as
part of the War Reparations Act following World War II. The 1952 version
had big bike styling and appealed to both younger riders and those seeking

fun, economical transportation.

100 Years of Harley-Davidson Advertising 1950s
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What it is
The Mileage Club is sponsored and
was organized by the Harley-Davidsoa
Maror Co. to oficially recognize loyal Harley.
Davidson riders who have reached specific mileages
on their Harley-Davidsens siace fanaary 1, 1950. The
mileage czn be made on one ot more Harley.Davidsoas, and

the motorcycles need aot necessacily be owned by the ridec.

Who can join

Those ridecs who bave ridden cheic Harley-Davidsons 25,000 miles or more,

50,000 miles or more, or 160,000 miles or more since January 1, 1950, are eligidle to join

the Mileage Club in any oce of the three groups. As soon as your mileage

makes you eligible for any one of the three groups, go o your Hadey-Davidson dealec and have
him certify your official application. Mororcycle police officers 2ad commerdial riders of Hacley-Davidsons
they do ot pecsonally owa are, of coucse, also cligible. Only chose applicacions signed

1ad subaiceed by a Hadley-Davidson dealer will be accepeed.

What membership means to you

You'ce going to be 2 mighty proud rider whea you receive your official pin and membership card for the mileage group you
qualified in: Thbose in the 25,000-mile group will ceceive a beautiful bronze pio aad a blue membership card sigaed by
Presideat W, H. Davidson of the Harley-Davidson Motor Co.; those in the 50,000-mile group will receive aa autractive rose-
gold pia and a light greea cacd signed by Peesidear Davidsoa; aad chose special folks who reach that 100,000-mile goal will
receive a bright gold pin and a distinctive gold-colored membecship card sigaed by President Davidson. Be the big wheel in
Jour group—become a member of che Harley-Davidson Mileage Club as sooa as you caa.

HARLEY-DAVIDSON MOTOR CO., MILWAUKEE 1, WIS, U. S. A.
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THE NEW HARLEY - DAVIDSON Model K

Here's the latest addition to the world-famous family of
Harley-Davidson Mototcycles — the spackliag, all-new Model K. 1t's the
motorcyele you've dreamed about — has everything you've always wanted!
You'lt get the thrill of your life when you swing iato the saddle of this thoroughbred.
Its surging power will dazzle you. Its comfort will amaze you. Its handling
ease will astound you. You'll want to ride, ride, ride — and in
competition you'll lead the pack. Come see this mighty new
Harley-Davidsoa Model K at your dealer, and be prepaced to enjoy a new
sensation in motorcycling. Bring your buddy along.

HARLEY-DAVIDSON MOTOR CO.
=3
y —"/'//
e ~~——

Milwaukee 1, Wiscoasia, U.S. A.

|

cytinder and

saddi
Wipani istan eiling
Transeission- i iopd _:.;dr;-‘
speedomaeter veat bra ",

3 g i 1 ? KEW POOT SHIFL, HAND
\ = CLUTCH Suittia 1o tive mas-
; Amem veia of apvrstian.

1952

In 1952, a totally new Harley-Davidson model made its appearance to compete
with the fast and nimble models from Britain. The 750cc Model K, with its

compact engine and transmission, hand-operated clutch, short wheelbase,

and sporty looks, became an instant success—despite not measuring up to the

performance of its competitors.

1952

The Mileage Club was founded in 1951 to recognize riders who had clocked
25,000, 50,000, or I00,000 miles since January I, 1951. Remarkably,
seventy-three members had earned their 100,000 mileage pins and

membership cards by the Club's fourth year.

100 Years of Harley-Davidson Advertising 1950s




EVERETT BRASHEAR, It

RAY GOFF, 2nd... JOWN HOOD, 3+d... ALL K¢
LANGHORNE, ' :

PENNSYLVANIA,
SEPTEMBER 5,1954

Vo P4

GRAND SLAM HARLEY-DAVIDSON !

LACONIA,N.H.~ ONE-MILE ROAD RACE COURSE - JUNE 20, 1954

| 1954

While the 750cc flathead K Model was making its mark on the nation’s

streets, the KR racing version was sweeping the nation’s tracks in the early
fifties. The KR dirt track racers (and later the road racers) went on to virtu-
ally dominate the American racing scene until the end of the sixties, when

the overhead valve racing era began.

JOE LEONARD WINS 100-MILE NATIONAL oN “l("

TIME-ONE HOUR, 51 MINUTES, 3.91 SECONDS... NEW TRACK RECORD

BILL MEIER WINS 50 - MILE AMATEUR ON "K"

TIME - 55 MINUTES, 31.60 SECONDS........... NEW TRACK RECORD

"HERB REYNOLDS WINS 25- MILE NOVICE ON "K”

St 3K
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| 1954-55

I 1956 (Next Page)

All the 1954 models carried a handsome bronze medallion on the front
fender boasting “50 years, American made.” In 1955, Harley-Davidson
had the most complete lineup of motorcycle models in the world. Harley-
Davidson had something for every two-wheeled enthusiast, from 125 and
165¢cc two strokes to touring and sport bikes, plus Servi-Cars and sidecar
rigs for those seeking a third wheel.

The 750cc Model K was an instant success when it debuted in 1952. The
K model evolved into the faster 883cc KH in 1954, but the KHK version,

with racing cams and polished heads, set the pace for this model line.

100 Years of Harley-Davidson Advertising [ 1950s
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AHEAD...WAY AHEAD WITH THE SUPER-POWERED FLH

NEW. MORE DURASLE
H-0 100 FIMISHES
New forauta coamdl stays Miter
looking ... longer. Necds no wasiog.
Resists scratchos amd denta, {uxwri-
ous oslor ckection: Skyline Htue,

Mectalic Miduight Btue (cstrs cout).

| 1957

« HYD

%
g!‘.*‘\ FIRST CHOICE IN AMERICA

4 b 2 wide margin. s frat
aml the fnest i the world!

Milwnuken 1, Wis

FEATURES

¢

740HYV HARLEY-DAVIDSON

A-GLID

-+ - THE SUPERLINER FL
You're wuy shend with 2 Hydra-Glica® . .

3

T N
s donas -

FLH FEATURES

e FLH guts ies G0, Colinder head showing mper-
iwede parts

2. Attractice shirkd emblem an G oil inuk scts gow apart us
the mwener of « cxmom-bik FLH Mokel,

3 NewFLU alumiv islen, with ueie, ining
IR comprentian simgr. Compreasion catic increnncd bo £ fo f

A FLH. kigh4ift *icdery™ cem resulle in grenier Rorscpawer
and accederation.

FOR ALL HYDRA-GLIDES

5. Smosik s perating. maliiple dry dist clusck, Buidt Jor rugyed
wse—kigh lorgwe cxpreity, dependable.

. Siep’ Sefe, mrc internal cxpanding Srakey, fromt and rear,
Fully encloscd and waterpreaf.

7. The famens Hydra-Glide* Jork peaduces the pecfect ride,
Hitranticaly-canitalled syting fork does the vack,

8. Nec.impraced pash cods perwit prcoter aveanmt of et odnat-
went and cexelt in eurier emacul of pusk eade in Agreice wort,

With the Indian Motorcycle Company closing a few years earlier,

Harley-

Davidson emerged as the sole manufacturer of large touring motorcycles by the
mid-fifties. Despite the hardtail frame, the Hydra-Glide was the epitome of

Harley-Davidson touring motorcycles in 1957. The next year,
comfortable ride was introduced with the rear sus

Twins.

60 Page
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TOMORROWE 721 LS
7004v/

‘é/é‘@‘% A NEW MOTORCYCLE FOR
5

THE MAN OF AC”OA/

Yours today . . . right now . . . all th exciting, riding expegiences you've ever dreamed
of .. . all wrapped up in the sweetest chrome-and-enamel power packege ever
produced . . . the new Harloy-Davidson overhead . . . the SPORTSTER!

Yours today . . . engincering, design and pesformance that
wil make you (orget the riding thrills of yestarday
and have you eagedy kooking forward to

the next ride on your new SPORTSTER.

e

To you . . . from the makers of the finest OHV'a
in the world . . . comen this sparkling, new,
action-packed overhead, How about a ride?
HARLEY-DAVIDSON MOTOR CO.
MILWAUKEE 1, WIS, U.SA.

1957 HARLEY-DAVIDSON

SPORTSTER

A combination that's hard te beat . . . the bast ride in motorcycling coupked wilh the . FQOR THE SPECTACUILAR
oewest, most exciting engine in motorcycling. - b
Engineersd from tip to taillight 16 previde you, the ridar, the ultirate in mechenical IiN SMOOTH RIDING
portormance and riding plessurs.
Chack the cnany SPORTSTER suporior (satures. Take 3 ong look at its elisteviog
bemuty and trim lines. See #t—ride &! Make your next rmove...up! .
Own and cide x cew Hacley.Davideon SFORTSTER!

Smoosh operating. skcw-plate clutch s surdy  Rowr seingiag orm suspention and larpe
and dependedle. Built for thoumandy of teoublc.  diametcr shock ahoer bors resul in the finest
free mites, it mabes the SPORTSTER ride  cide i metorcycling. Chroae caters add 1o
smocth ond cforticas. SPORTSTER good losks.

/£ ¥/ MORE DURABLE “H-D 100" FINISHES

New formmuin snansel says better looking . . . looger. Needs no waxing. Resists
wcratches and dents. Luxurious color selection. Skyline Blue, Bivh White, 2 ol 3
Papper Rod, Black, Mefattic Midwight Blue (extca cost). ey riding draudic fromt for . Lome, belicet
Aprings in the main (ubes are Aydraulically
contreliod with bydroulic wops on btk the ce-  SPORTSTER « plcaioure (u ride and coxy
enil wnd cushion positions. o handlc on or off the rond,

| 1957

In 1957, a new Harley-Davidson model roared into the motorcycle world.

The 883cc Sportster, with its overhead valve engine and integral 4-speed
transmission, gained rapid acceptance on America's roads and is generally

acknowledged as the first of the superbikes.

100 Years of Harley-Davidson Advertising 1950s







| 1961

Nestled under the tail of a Voodoo jet fighter, Harley-Davidson proudly pre-
sented its two Sportster models for 1961, Dressed for sport touring, the H on
the left sports hard bags, windshield, two-up seat, and a four-gallon gas tank.
The fast and nimble CH on the right is ready for street or trail with its high
exhaust pipe and sport handlebars.




Yvost wandked ...
most pwb&w&ob...

!60 HARLEY-DAVIDSON
DUO-GLIDES.
T B No sthar matarcycht anjeys the werid-uide practige of the Hacbey-Davidecn
DUQ-GUIDES. Thoy srv avated by off and postorred by couryons! Hare
- of —boaded with perforemxcy . . . designed foc
‘amsoth comfert and styled for beautyl And, the aew “bold josh™ Haadilght
adda even keeoer linen 1o thess lamow medels.
Aguin this yeur, ia sdditien o the stnadard DUO-OLIDE FL, Harlwy-

HARLEY-OAVIDSON MOTOR CO.
MILWAUKEE 1, WISCONSIN

Up framt ... . midway . .. whars you eed i — Lha OUO-GLIDES offar
-o-0-ih mponsion. Toe thme-proved FipdesGUde® brvut fork (e hydems-
Noally damped for flosting svadert. Kenpt your utieis sulassd ever overy
tar fme. In beck, the rewd-huamicg. kydmeic wer sapensien ejstem

| 1960

The 1960 Duo-Glide was offered in four versions. The high-compression
Super Sport was available in hand shift or foot shift, as was the lower
compression Sport Solo. All could be ordered in Hi-Fi Red, Blue, or Green
with white accents and a fult complement of accessories including colored
windshields, bumpers, deluxe saddle, and a host of chrome add-ons.

1960

Skyline Blue and white or black and white were the stock colors of the 1960
lineup of lightweight, sport, and touring models from Harley-Davidson. .,
However, it was the nearly iridescent Hi-Fi colors of Red, Blue, or Green s
that really made them stand out. . *
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DISTINCTIVELY DIFFERENT
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AY AHEAD
STAY AHEAD

| 1962

To compete with the influx of lightweight motorcycles from Japan, Harley-

Davidson began importing 4-stroke singles from its plant in Italy in 1961. In
styling, performance, and handling, the 250cc Sprint, with its horizontal
cylinder, was a match for its competition. The 1962 Model H, with its high

exhaust, was especially attractive to off-road enthusiasts.

| 1961

Distinctively different in paint scheme only, the 1961 Harley-Davidson models

were offered in black and white or red and white with the same optional Hi-
Fi colors available the year before. The motorcycle market experienced a
slump in the late fifties and early sixties, so it was difficult to justify the cost
of dramatic product changes.

100 Years of Harley-Davidson Advertising 1960s
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ARLEY-DAVIDSON

@@UﬁEPENDI\BL& ECONOMICAL,
‘ EASY TO OPERATE,
&p@ QUIET, COMFORTABLE

AN

-

GASOLNE ' EiEcTRIC

| 1962

Attempting to broaden and diversify, Harley-Davidson introduced a line of
gasoline and electric golf cars in the early sixties, with fiberglass bodies man-
ufactured at the newly acquired plant in Tomahawk, Wisconsin. By the end of
the decade, Harley-Davidson accounted for a third of the U.S. golf car business.

| 1963

Despite having lightweight motorcycle offerings from both its American and
Italian plants, Harley-Davidson's main emphasis was on the Sportster and
Duo-Glide models, with their powerful V-Twin engines. Sales had dropped
to an all-time post-depression level by 1963, and Harley-Davidson stressed

the joys of two-up touring in order to stimulate sales.
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| 1964

The freedom of the open road has always been a lure for the Harley

Davidson

-Davidson motorcycles is depicted

rider. The entire lineup of 1964 Harley

in this artist’s rendering of a group of Harley riders on a country lane.
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1966

Harley-Davidson imported a line of lightweight motorcycles, including the

250cc Sprint, built in a subsidiary plant in Varese, Italy. Aermacchi Harley-
Davidson marketed a larger and markedly different line of the same model

directly to the European market.

o AT AR TR TR 2T A AT T

| 1966 |

In 1965, a streamliner powered by a 250¢c Sprint engine set a land speed

record on the Bonneville Salt Flats and returned a year later to break its own
record. The engine used was a racing version of the same one that powered

the street models of the Sprint, a fact Harley-Davidson was eager to publicize.

100 Years of Harley-Davidson Advertising 1960s




| 1967

Traditionally known for building large, quality, V-Twin-powered touring and
sport motorcycles, Harley-Davidson sought to attract a younger rider to its
fold by offering a line of lightweight motorcycles built in its [talian subsidiary
plant, Aermacchi Harley-Davidson. Inexpensive to own and operate, they
were often presented as being fun vehicles to ride.

FUNSVILLE. U.5.A.

HARLEY-
DAVIDSON

HARLEY-DAVIDSON

M-65's
gg’h more horsepower
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DAVIDSON

1967

The Swinging Sixties were a time of free styles,

bright colors, straight hair,

and pale lipstick. Harley-Davidson was always quick to incorporate the latest
trends into its advertising pieces. The little 65cc singles, with their bright

colors and low cost of operation, appealed to the young and hip crowd.

DAVIDSON

100 Years of Harley-Davidson Advertising

1960s







11971

The headline for the 1971 introduction of the Super Glide was meant to
evoke a hint of mystery about this first-ever factory custom. The "night train”
headline (not pictured here) that originally accompanied this ad was an allu-
sion to a popular song from a few years earlier and was never meant to be the
nickname for the motorcycle itself, though many mistakenly called it that.




1970

Throughout its history, tarley-Davidson has praduced posters to advertise
its racing victories. In 1970, the posters were few and far between as the
Company was forced to race the stopgap iron-head XR-750 because of rule
changes. The early XR was fast enough, but often ran too hot to make it to
the (inish line.

DAVE SEHL WINS

ON HARLEY-DBRUIDSON XR 750
LOUISUILLE NATIONAL
HALF-MILE 6/8

Rk
mmmmmw 103 rmtvsmm umnowxmnam !ﬂmmllik Hom
msmﬁmmwm N EL S e A E e A e TR SO S U OB
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trigger




| 1971

The Sportster reigned supreme as the ultimate superbike in the sixties. By
1970, though, its fame as one of the fastest bikes on the road was fading.
Nonetheless, the Sportster maintained a well-deserved reputation for deliv-

ering arm-wrenching torque and bullet-like acceleration.

100 Years o) Havley-Dovidson Advertising 1970s
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Youll never forget
your first

‘Harley-Davidson.

Neirll we.

Your first Harley-Davidson —a snowmobile built
with a difference. Style that stops your mind.
Hot lines, hot performance. An ali-new 398cc 2-
stioke twin; designed, developed and manufac-
tured by Harley-Davidson.

There's another Harley-Davidson difference,
one that can be even more important to you.
Most manufacturers started with a machine,
and then went looking for dealers. Harley-
Davidson began fooking for dealers in 1903.

Harley-Davidson owners will never be left out

in the cold. We build a quality machine. And put’

our name and years of experience in recreational
vehicles solidly behind it. Trained, qualified
dealers. Service and parts, locally
available. In snowmobiles —as in
motorcycles — Harley-Davidson
means performance today. And
service tomorrow. AMF | Harley-
Davidson, Milwaukee, Wis. 53207, [Ker-ams

its the year of the Harley-Davidson difference.

| 1972

When Harley-Davidson entered the snowmobile market in 1971, the

Company believed its strongest trump card was having an established dealer

organization backed by a reputable vehicle manufacturer. The Company

hoped first-time snowmobile buyers would liken the experience to that

enjoyed by the motorcycle enthusiasts.

82 _l Page




Harley-Davidson FLH-1200,
The Gi€éat American ‘Fréedom Machine.

| 1973

Advertised as one of the Great American Freedom Machines . the 1973
FLH-1200 staked its claim as the ultimate in over-the-road excitement and
touring pleasure. lnlercs{ingly, the entire product line was referred to only
by model designation at the time, with product names such as the Electra

Glide having been dropped in favor of letter and number designations.

Yo i .
Years of Harley-Davidson Advertising | 1970s
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1975

In the waning years of the Italian lightweight era, Harley-Davidson hoped
a sexier image would help sell the 175¢cc and 250cc two-strokes. With its play
on words and models facing off in the desert sun, this 1975 ad presented ’

a hip image of the Company's small model offerings.

AMERICAS
BEST ECONOMY CAR,
ISN'TA CAR.

30 28 22

ESLMPG ESTMPG = ESIMPG ESTL.MPG

ARLEY-
AVIDSON

Tt WP o compichon i 0. A e vy iy i L g o S bl i e
i 4t g e i A T e o S 157w et 5. PG St o e pd
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Not since the twenties was a company officer thrust into the limelight at
Harley-Davidson. In recognition of his growing acclaim in the motorcycle
world, coupled with a growing list of striking new models, Willie G. Davidson
began to be featured as the prime mover behind creations such the dark and
handsome 1977 XLCR Café Racer.

1979 (left)

The gas shortages and rising prices of the mid- to late seventies led Harley-

Davidson to position its motorcycles as economy vehicles. With estimated
gas mileage far exceeding even the most frugal of the American subcompacts,
the Low Rider® could deliver cheap transportation and be considerably more

fun to drive.

100 Years of Harley-Davidson Advertising 1970s







including flamed, chromed, traditional, and neon eagles, were incorporated
with the corporate logo.
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THE SPORTSTER. MORE THAN A LEGEND BROUGHT TO LIFE AT EVERY GREEN LIGHT
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| 1980

Harley-Davidson's most radical paint job to date appeared on the 1980 Wide

Glide®, a motorcycle as wild as the orange and yellow flames that adorned its
tank. With its wide-placed forks, bobtail rear fender and striking paint, the
Wide Glide was an instant success with bikers seeking the custom look.

1980

After decades of presenting a squeaky-clean image in its advertising, Harley-

Davidson finally acknowledged its core rider by offering ads with a distinct
edge. The Low Rider and Sportster are presented here in gritty, realistic set-
tings unlike the race tracks or park-like settings of previous years.

100 Years of Harley-Davidson Advertising 1980s
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| 1981
The conglomerate AMF Incorporated owned Harley-Davidson from 1969 to

June 1981. During that period, the association was a sore point for Harley-

Davidson enthusiasts who wanted the Motor Company to control its own des-

tiny. Riders were thrilled when the news broke that, at last, the eagle soared

alone.

E
ALONE.

COMMEMORATING THE RETURN
TO PRIVATE OWNERSHIP OF
HARLEY-DAVIDSON MOTOR COMPANY
JUNE, 1981

90 Page




| 1982

Supplying motorcycles to the nation's police force has been an important

part of Harley-Davidson's business strategy since Detroit bought its first fleet

in 1908. Many of the Motor Company's engineers, designers, and marketing
force were {and continue to be) avid riders who could identify and address

the concerns of the mounted officer.

POLICE MOTORCYCLES, == BY THE PEOPLE. FOR THE PEOPLE.

)
.
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| 1983

As early as 1909, Harley-Davidson Motor Company was running ads decrying

the fact that its competitors were copying the design and features of its

motorcycles. With the advent of the cruiser class, history soon repeated itself.

By 1982, Harley

Davidson was once again producing ads directed at its imitators.

| 1982

Paraphrasing the famous closing of the Gettysburg Address, Harley-Davidson

was eager to point out that its motorcycles were designed and built by real

motorcyclists, just like the people who bought and rode them. This closeness

to the rider has been a recurring theme with the Motor Company since its

earliest days.

1980s

100 Years of Harley-Davidson Advertising




| 1983

1983

There had been a long-running perception in the early eighties that certain
Harley-Davidson dealers did not want competitive—brand motorcycles in their
lots, and in some instances, preferred not to sell to their riders. Harley-
Davidson sought to make it clear that all motorcyclists shared a common

interest and that all were welcome under its Bar & Shield.

. HARLEY-DAVISON

Long known for solid, quality construction, the Harley-Davidson motorcy-
cle was a machine for the ages. This philosophy was in marked contrast to
that of its overseas competitors, who were burdened with a reputation for
building bikes that were more or less interchangeable with one another and

somewhat disposable.

VERSUS
ANOTHER.

ONE
PHILOSOPHY,

{10 0ar
8, tray, s




1983

The total domination of the nation's dirt tracks by the XR-750 race bike
promoted a cry for a street version to rule the asphalt. [n 1983, Harley-
Davidson debuted the XR-1000, a model with an engine derived from its

racing cousin. Despite being billed as the fastest Harley-Davidson street
model ever built, the XR was discontinued after only two years.

100 Years of Harley-Davidson Advertising 1980s Page 95
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Awomanss place, we all know; is wherever she wants to be. And there’s no better way to get there o g
than on a Harley” So join the club that put the “move” in the womens movement, the Harley <52 s
Owners Group; by visiting your local Harley-Davidson® dealer or calling 1(800) CLUB HOG*

JOIN THE HARLEY GWNERS GROUP™
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THANK GOD
THEY DON'T LEAK OIL ANYMORE.

When it comes to motorcycle technology. we've risen to new heights.,
TUAKS ARE BHFFERENT O A KMLLFL

| 1986

WOULDYOUSELL
ANUNRELIABLE MOTORCYCLE
TOTHESE GUYS?

1987

The Evolution engine forever changed the image of Harley-Davidson
motorcycles as being unreliable, oil-leaking machines. This ad, fea(urivng
the Heritage Softail® -shaped hot aic balloon of U.S. tycoon Malcolm
Forbes rising above a sea of onlookers, poked fun at that earlier reputation
with tongue-in-cheek good humor.

1987

In the seventies, only a tiny fraction of Harley-Davidson riders were women.

With the introduction of the cleaner, more reliable Evolution motor in
1984, an increasing number of female enthusiasts bought their own rides.
Just four years later, Harley-Davidson was actively recruiting women to join

its factory club, the Harley Owners Group.

With its quality problems in the past by 1987 and the corporate bottom line
firmly in the black, Harley-Davidson could afford to lampoon its former
dubious reputation. It was evident that the new Harley-Davidson motorey-
cles were far superior in reliability and performance than their predeces-

sors, and the Motor Company was quick to get the word out.

100 Years of Harley-Davidson Advertising 1980s
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You never see an automobile name, or even that of one of Harley-Davidson's

competitors, tattooed on the owner's body. This is an honor reserved only

for America’s premier motorcycle and illustrates the devotion of the rider to

the brand and lifestyle.

Wake up in the morning, and life picks up where it things are different, Clearer. More real. As they should have
Teft off. You do what has to be dime, Use what it takes toget  been alt alony,
there. And what once seemed exciting has now become Th
part of the numbing routine. It afl begins to feel the same. ‘or sime, owning a Harley " is a statement of
Except when you've g a Harley-Davidson® indivi Klualn.y For uthers, owning sne means being a part
Something strikes a nerve. The heartfelt thunder risesup.  of a home-grown legacy that was boen in 2 tiny Milwaukee
refusing to become part of the background. Suddenty, shed in 1903, Regardless of the reasan. more peaple

is personal. {t affects everyone a little

are getting to know the feeling. {farley-Davidson has
reemerged as the number one selting Imndu{super
heavyweight matorcycles in the Ui

Tothe uninitiated. a Harley- Davidson mtorcycle s
aften associated with a certain ook, 1 certain suund,
Anyone whoowns ane will tell vou it's much more than that.
Riding a larley changes yau fram within.

The effect is permanent. Maybe it’s time you

started fecting this strengly.
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| 1988

This 1988 model reminded riders that life was once less complicated. The
Heritage Softail, with its 1950s retro look, offered a return to simpler times
and encouraged riders to escape modern complexities by indulging in a sim-

ple pleasure—riding a Harley.

id
i L

Life Should Be So Simple.

There was a tinse in aearly cveryoos life when the
st impona were the essent food, shelter and
clothing. Things a person can't do hout. l(lumfglh'uld
fow matarcycle fiders, the fist was one item knger. A Harley-
Davidson” was an absolute necessity. ftev

Tveryone had all kinds of reasons for why their Hardey Hydra Glde’

wimrnnm The sound. The made-in-Milwaukee
the feeting of owning the ad. Teday,
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ider needod wis
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andanud. “!L

with twngone paint, teather bags, and brilliant ft may coane soon, spurved on by the thought of a of over
Evution” engine i a treat for the eves. )uu( head. 2 full fridge, and the Heritage Softail Classic.
'he s {wmiest, powerful, and about 1t should he so simple.
e as it gels.

cve ight e come puit in you fife when you § )IN
catt do v uhuuu Hardey Davidson, Bont e stirprise

19 89 (Next Page)

Many Harley-Davidson enthusiasts have been riding for decades. Some are
second, third, or even fourth generation Harley riders. As this ad so
poignantly points out, motorcycling is more than just a sport—it is a way of

life that involves and encompasses the whole family.




Maybe it was the first time you heard one, as
the sound entered your ears and reached all the way in
until you could feel it in the pit of your stomach. Or maybe
it was the first time you knelt down and lost yourself in
your own liquid reflection in a stretch of chromed steel.
Maybe it was yesterday. Maybe before you can remember,
It doesn’'t matter. Sometime, somehow, it started. The

urge to have a Harley-Davidson® took hold. And from that
point on, you were very different.

It didn't stop there. The feeling kept after you, like
a song you couldn't get out of your head, tugging at you
until you did something about it. Maybe you worked a little
harder or a little longer. Refigured some priorities. What-
ever it took. Until the day came when, finally, you settled




into the seat of your very own Harley” Still it didn't stop. If you own one, no doubt you understand.
You were all the way in. A Harley-Davidson owner. Maybe you were made to be a Harley owner. Maybe

You became part of a home-grown legend, and a unique you were born to be one. When did it all start? Only one
way of looking at the world. You bought into a philosophy 2%, personcan answer that question.

that translates into motorcycles that rise above mere et . Py

machinery. Motorcycles that don’t answer to simple logic. = I\ W%&W &4%’
And don't lend themselves to complicated explanation. e

©1989 Hartey-Davidson, [nc. We support the AMA and recommend vou wear a helmet and
our lights on, and watch out for the other person while riding

e —————
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The Homecoming, June 10-18,

| 1988 :
|
Harley-Davidson celebrated its eighty-fifth anniversary in grand {ashion by :
renting a festival grounds on the shore of Lake Michigan and hosting tens

of thousands of Harley-Davidson enthusiasts from all over the world at a ‘
day-long party that featured good food, rousing music, and the camaraderie

of motoreycling.




ON AHARLEY

SEE YOUR NEAREST HARLEY DEALER

1989

What greater call to action could there possibly be than a patriotic appeal

from the nation's symbolic uncle? As the sole remaining American motoreycle
manufacturer in 1989, this was a clear request to the nation’s riders to support ‘

America's motorcycle.

100 Years of Harley-Davidson Advertising 1980s
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1953

Some say getting there is half the fun, but actually, it’s all the fun to Harley-
Davidson riders. Whether out for an afternoon ride or touring cross country,

the thrill of experiencing the open road on a Harley-Davidson motoreycle in
the company of friends is the greatest thrill in motorcycling.
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| 1990

As Harley-Davidson's dominance of the U.S. motorcycle market accelerated,

the Motor Company could adopt a saucy, flippant attitude in its advertising,

secure in its popularity.

106 Page




en was the last time you met a |
stranger and knew he was a brother? |
Nk

A clunce mectiog on o b ) st

the lighmar twns o a0 vk s e s
an ko cvdhe, Pk wiblay;
Tie: horeoes of g e Ui Fole

oo ntnean will mewe g b vy

(50 prople alia anc rex i acver ioapince
i s g trargers. Whon you el
T Harky” riders, 3 Hsrkey o s bt

At you'ne e of s
e ebbers, ot ko ks, Vns it bed
The two of o ke kb ey
e thevgh quite 3 rider 252 e
S of the same tbings. sain, Brcaure
e goiog o S 5 dures are. Ui
quick g cide wed s where sonm e
o covting hock. sathe-nuad thusds
wni dark. Fining 15 coming foven.
asquiggy e ona Youl urckncand.
ag s or the pue B mcansazy do gu”
fom of i, Forgestiog -
st0p e cu. Comvons are in cuemn
expertonces that become dhan g aplamerrd
& dured e, e,

s thds ind of H acans wckvor:
abncicm that ioupined o the G
e Harkey Dol . .
FXH serics~The Sepr Six dererd Harkys | ey 2 o with the that takes e from | g 3 beat. A bt ot B bk gt | vcans et s PXR G | wioogbock rant. &t | engine, peltisaanumed
GRS ol Riden” | tht doneacommmon | moal They hare 2 shont cruise o tong | of that servatilty cumes s b ey and | a0 mach ¢ e e | the et of it s the | e 2 et sl com- Theowigh und ‘
and the Spot Glke? robasion. Ptting & gramywere sy | haul without ever fom a sport duasae sre hardbiog. Wlich horvte 2 8 oo 3 B0cubie inch Evolotion® | onalhe eide. Fmmnss for Theomugte

Whats the last thing |
go through a june bug’s mind? |

Niew Harkr™

v e e

b L

i 4k e Ardvear st v
by anthewiathidd £ derpt e vibese
Uosiden, oz wloke tsercthar bl
b nobinte ikin o The il e ol
el Evenume o Wbz am asausoh e
whase e oo e wihdiodvst hunl
o ibeadthe o Tl van e
i sy bk < st cf i,
e e, T P E————
Cunvrtible e b
e b e e

wa ey dlas o

Lowe Uhaber” Commertibe”™
Eallib it ths
ot st

serybow At themeay Tm ltobr,
Tod s b the et Wikch. e il
prgulzber ettt
[FEFT N vight e e hakrand
Tyt Crencrubs A e
i etk o bk

T e th- wid 341 Linm -t

v vaen fu e thns

chain’

e, bk el altigiocs.

beasarath b -
oot thobmm | cvlakrrebingrons | i emableduna | ot v s v dha thee T Comreithendos | eamebiohollbe | wbtcpeed s | wb ok, qimerit

et mnensds | btk bl | ettt | gl skhneperiog § o gy T Fiec s, ok ek | scigbartosond | g dlon (S
cxd@ondy ddvrizs | 2 sl 8 oo ! ok The wqpsinr § cearame i il ad t e rvdbre. cither. Uil Ilacky <amds haf e kW landbibe | aittunlisarus Wil | sivddad], doomdnrddc l 'I'Iu:i i

1990-91

Humor and the camaraderie of the open road have been recurring themes in

Harley-Davidson advertising, reminders that the sport is intended to be

enjoyable and fun.

100 Years of Harley-Davidson Advertising 1980s and Beyond Page 107




1992

Harley-Davidson riders have always been a breed that seeks the road less trav-
eled. In 1992, Harley-Davidson asked riders what would they rather be doing
if they didn’t have to deal with the demands of everyday life. Freedom from

the cares of the modern world and a new Heritage Softail summed it up

nicely for most.

- e -

“IF YOU DIDN'T HAYE T0 ANSWER T0 ANYONE,
WHAT WOULD YOU DO

Responisibilits can et pectty hoavy at times. There are bills to pay, appointments o keep, time clocks to punch, made for fun, 1€ you dout that,
Always someone looking over your should, cf it cun feet tike you'ne on a short Ieansh with a tlight collac. If great unkoown, M has a spe

isten o ¢ Evoluti
anility to pull you farther

* Big Toia s it sings of good times in the
d farther away from anything resemisling WWSB

you could do somet 2ated to do it, would you? At Harley-Davidson] we did. One look at the the rut sace. Machines like this don't just happen. But in buitding the Heritage Softail Classic, we
Heritage Soreuit Classic could (el you (hat. This i3 motorerele that has nothing to do with the daily grind. It was really had o ansscr oaly 0 ourselves. Maybe it time you thought about doing the same thing. it s Do
‘ R, . . .
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1993

Harley Owners Group. or H.O.G., was founded in 1983 in order to bring

Harley riders together to shave riding experiences. With over 600,000

members, it's the largest motorcycle organization in the world.

“SON, YOU'LL GO FAR IN
THIS ORGANIZATION.”
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+ 1993 MoOTORCYCLEST S -

| 1993

Celebrating its ninetieth birthday in 1993, Harley-Davidson called attention
to its history and heritage by picturing a replica of a 1903 model on the cover

of its prestige literature. Several of the anniversary models sported special

two -tone paint and cloisonné tank badges commemorating the event.




HARLEY-DAVIDSON

1994 MOTORCYCLES

1994

Wide-open spaces and Harley-Davidson have always gone together. The
launch of the Road King® introduced a new element to sport touring with its

FL power train in a stripped down, sportier chassis and ample chrome.

100 Years of Harley-Davidson Advertising 1990s and Beyond




GRANDPA WAS A KNUCKLEHEAD.

| 1994

The overhead valve Big Twin, here pictured as a 1994 Road King, had its ori-
gins in the Knucklehead engine of 1936. This ad pays playful homage to the
fact that, decades later, the lineage is clearly defined.

The boss’s thumb don't reach this far.
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1994

With the pressures of the modern workplace sometimes difficult to escape,
Harley-Davidson riders had a friend in the Dyna Wide Glide. Wide-spaced
forks graced by a twenty-one-inch laced wheel, apehanger bars, forward con-
trols, and a bobtail rear fender all combined to deliver the rider to a place on
the open road not even the boss could reach.
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Just released. The Harley-Davidson Bad Boy.
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1995

Not many companies would dare to introduce a bike so bad that it featured a

prison in its ad. The 1995 Bad Boy®, with its all-black Springer front end,
had the kind of attitude that only Harley-Davidson could successfully bring

to market at the time.

i and e ogowade sposn oy oty cEide
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| 1998

The Harley rider's passion for the open road is poignantly underscored with

this imaginary, plaintive comment from a sibling whose older brother is trav-
eling the nation's highways and byways. With its motorcycles sold out, in some
cases years ahead, Harley-Davidson could concentrate on selling the sizzle

instead of the steak.
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| 1998

Harley-Davidson has been selling clolhing for motorcyclists since 1911, and
its reputation for providing quality garments that combine fashion with
function has become legendary. As this ad from 1998 points out, its motor-

cycle jackets are made to take all that miles on the road can dish out.

vax
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YOU COMMIT 4 OF THE 7 DEADLY
SINS JUST LOOKING AT IT.

Behold che cutting edge of Harley-Davidson styling, Pure cradition, in a place its never been.
Note the clean front end. stretched fuel tank and rear fender (Lust). Check the steel hoses, small
turn signals and recessed aillighe (Envy). The look would put a show bike to shame (Pride). At
the center is 2 twin balanced, Twin Cam 88B™engine (Gluttony). The Softail” Deuce™ Call 1-800-
443-2153 or visit www.harley-davidson.com for a dealer. The Legend Rolls On™

y 8

1999

Harley-Davidson motorcycles generate strong emotions in those who ride
and enjoy them. just looking at their sculpted chrome and steel adorned with
stunning paint brings forth irrational thoughts that transcend what noniniti-

ates would consider normal.

100 Years of Harley-Davidson Advertising 1990s and Beyond
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| 2000

Only Hacley-Davidson can get away with poking good-natured fun at a name

it conceived. Since its introduction in 1990, the Fat Boy has been one of

Harley-Davidson’s most popular models and the object of motorcycling i

desire for more than a decade.
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DE EVERY MAN THERE'S A FAT BOY TRYING TO GET U

Sportster* ar Wide Glide* ar Ra3d King: Chroued sted and et s enuaclt e (ke sl by bt your & i e, T ehis workd, e yous miss & time you
i takes you inca the wind where irs all goud. Well, dont dou'c gex back. 1-800-443-2153 or wireharkoy-davidson.com. The Legend Rotls O™
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2002 |

On any given morning, a few gallons of gas and a Harley-Davidson Road

King Classic are all anyone needs to escape the constraints of the modern
world. A turn of the key and a flick of the wrist send the rider to the open
road, where nothing matters but the hum of the tires on the pavement and

the miles of scenery rolling by.

| 2002 wer a0

After ninety-nine years, Harley-Davidson seemed rock-solid in its dedication

to the 45-degree, air-cooled, V-Twin engine that had been its trademark since
1909. The 2002 V-Rod, with its 60-degree liquid-cooled Revolution engine,
shook the foundations of the motorcycling world as the centerpiece of a radi-

cally different machine that was still Harley-Davidson at its core.
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ANGE THE

The world spins. Time marches on. But as always, we use the bedrock of tradition to push our designs. Take

a look at our latest: the Harley-Davidson’ V-Rod” motorcycle. Traffic-stopping style. Long, raked-out frost end.




o, deds and apriroprizte clothing. frsist your passengar does loo

Never ride under Ihe inlfuence of alcohol of drsgs. R23d and understand your ownar's maneal fiam covar 12 cover. Protect yout privilege 1o rida by joining the American Matorcyclist Asseciation. ©2001 H-0

FAGE OF ROCK, BUT IT'S STILL ROCK.

And at the center, the sculpted mass of the torque-aden Revolution” V-Twin. Just the wav our old

friend the wind likes it. 1-800-443-2153 or wiww, harley-davidson.com. The Legend Rolls On.
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Jack Supple

Jack Supple is Chairman and Chief Creative Officer of Carmichael i
Lynch, the advertising agency for Harley-Davidson since 1979. That
was the year Jack began as a copywriter at CL, writing Harley-
Davidson brochures and beginning a lifelong bond with the brand.
CL's Harley-Davidson advertising has long been recognized as some

of the best in the industry, and Jack has always held to the belief that

those entrusted with the brand must be "keepers of the flame."”




"100 lears of Harley-Dawdson Advertising is not only historical,
but an artist’s delight and a real collectible. This book is
tull of images that capture the emotion of riding — being
in beautiful places with great motorcycles — and showcases
the hardware. It's great to have all these remarkable
images in one place.”

Vice President of Styling.
Harley- Davidson Motor Company

100 Years of Harley- Davidson Advertising is an eyeful of testos-

terone. For someone like me — weaned on Brando and Big

Daddy Ed Roth, but now locked in the white-collar world of

paper-filled offices and Powerpoint presentations -- this his-

tory of my favorite 'vrooming’ icon is also a vigorous return

to the roots of desive.”
, Columnist, >5,.._,:::h>mn
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I believe the
machine I sit on
can tell the
world exactly
where I stand.

z
i
i
1

Fists forward and boot heels to the wind. Exposed'metal' athered

v
with chrome. Fat rubber steamrolling an endless slab of highway. :
A V-Twin motor feeding your ears. Any questions? Didn’t think so. HNI“'EY mwms“

www.harley-davidson.com.
T,
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eports on New Polaroid 100—Most Automatic Camera Yet

Wernher von Braun Explains Orbiting
BOATS —TQOLS _Tv How to Make Your Own Plastic Bearings




'NEW '64 DUO-GLIDE

For new riding adventure, take your turn on the new ’64 Duo-Glide ., . .
motorcyeling's two-wheel king of the highway. Time-tested OHV engine provides
matchless get out and go power. Exclusive 3-point suspension puts a
foam-rubber feel to any road you ride. Following this leader are seven more
new '64s, sparkling with exciting features. .. brightening your dealer’s showrooms
The new SPORTSTER H, a roadster’s delight; its
cross-country cousin, SPORTSTER CH.
The sprightly SPRINTS . .. two-models

.. are action-bred with a dash of
daring on or off the road. SCAT and

PACER, the new lightweight leaders,
are a master mix of comfort and
pleasure, power and economy.

For the “familiest” fun on
the run, try TorPER H ... the
thrifty '64 scooter with fully
automatic transmission. See
them all. Ride them all.
There's one just right

for you ... buy it

.anew 64 from

Harley-Davidson,
motorcycling's first

and finest name!

;\g, g e
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test- nde the ’64 of your choice
HARLEY-DAVIDSON

MOTOR co., MILWAUKEE 1, WISCONSIN




Fun way to |
reach a beach...

on a HARLEY-DAVIDSON Duo-Glide

A gal, a beach and a Duo-Glide —
it’s the perfect combination for a
perfect day. But then any destina-
tion is more fun getting to on a
Harley-Davidson Duo-Glide.

You travel in style when you go
Duo-Glide — gleaming headlight
nacelle and twin-flare paneling
blend into a bold new look. Once
in the saddle, you’ll like the way
the big 74 OHV engine flattens out
hills, flashes you ahead of traffic.
Built for comfort, too! Duo-Glide
3-point suspension smooths out
bumps — floating comfort for rid-

ing both solo or double.

Be proud in the saddle — test-
ride the exciting new Duo-Glides
(both standard FL and super-
powered FLH models) at your
Harley-Davidson dealer today. Or
mail handy coupon for colorful,
new folder.

HARLEY-DAVIDSON MOTOﬂ. Co.
Dept. MI, Milwaukee 1, Wisconsin

Send me more facts on the luxury cruiser of
motorcycles, the Harley-Davidson Duo-Glide.

Name...........

Address.. ... ..




DUO-GLIDE

rear chain
enclosure....
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e Y 3 .
o \\%yﬁ
] »5:"
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SEE IT AT YOUR
NEARBY
| HARLEY-DAVIDSON |

IR
DEALER
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GAN A MOTORCYGLE BECOME
A PERMANENT ADDRESS?

Forward mad to: Harlev-Davidson® Then there s the Dvna Glide" ehassis.

Dyvua Wide Glide? Somewhere, USA. Developed from the around Up ustng compulter.

A ride Bike the Wide Glide can make vou aided desien. it leatures a twa-point engine
think about things Like that, I ever o matorevele  isolation mounting sv<tem that tnsulates rider
could taru a person nto a llt'drull-hrling nomad,  from engine vibration. The result is a smooth,

105 this one. comfortable ride to whercabouts unknown.

The look alone is cuough to make anyone Out on the road. it doesnt take many miles
who gets eluse want to pack up and move in. before vou reatize there™s no place else vou'd
Cheek out the tow-stuug mass of the Big Twin rather be. So settle o and take it casy.
powertearn. The factars ape hangers. The for- Home sweet hame.
ward-mounted foot controls. The 327 rake on the For the Harlev-Davidszon dealer nearest
front end. The chrome detaibivg, Classic Harlev? you_call 1-800-113.2153,

Vart ot AT GG e Sty FLundalon it e s o,
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PENTHOUSE AND HARLEY-DAVIDSON.
OF MAN AND MACHINE.




ADVERTISEMENT

Something is going haywire

in corporate America and it has
nothing to do with politics,
deficits, the GNP, or other
weighty matters of state. It has
to do with affluent citizens,
doctors, lawyers, business
executives——pillars of the
community—spending their
off-hours riding around the
countryside on Harley-
Davidson motorcycles. Harleys!
Hogs!

Once again America has
discovered the exhilarating
escape from the humdrum,
stop-and-go, 9-to-5, TGIF
world. Now it's TGIH-D!

Harley-Davidsons have
symbolized freedom from the
very beginning when the first
motorized bicycle rolled off the
production line in 1903. Harley
has never compromised its
production standards, and this
independence has created
many challenges for the
company, especially during the
import invasion. But Harley-
Davidson has survived on its
wits, its tenacity, and now on
its engineering.

In 1984, Harley introduced a

Exhilaration.
Harley-Davidson
Motorcycles.

hat pique
the senses

he way
onlya
Harley can.

e
B SRR ;
& Do 0N BARE Tk |
B R HONRS IS BIG RACE

lined up for a chance to ride
the new Harleys and many
sounded their approval with
their wallets.

These machines are less
contrived, less distilled than
the look-alike imports. There
are no digital gauges, no
flashing lights or tacky doodad
interruptions. These things are
part and parcel of life on the
other side of the turnstiles.
Harley-Davidsons are made of
real steel. They have always
been and still remain pure,
unfettered motion machines
with a character as engrained
in American culture as the
lure of the open road itself.

In another test-drive
program, the then president of
the Suzuki Owner’s Club was
so impressed with Harley's

The 1985 FXRS Low Glide (left),
and 1985 FXST Softail (right).

1985 FXRT Sport Glide (center)

dazzling new line of
motorcycles based on the V-2
Evolution™ engine. They met
with overwhelming approval
from buyers. In ’84, Harley-
Davidson also implemented the
SuperRide program, which let
riders sample the bikes
firsthand in real-world road
testing. Over 36,000 riders

Bill Harley in the early 1900’s:
The Co-founder and head of
engineering who started a
winning tradition.

performance, he sold his Suzuki
and became another Harley
convert. Because if you're not
riding a Harley, you're not on 2
motorcycle. Harley sales took
off, while the imports suffered
through a year of sagging sales.
Another highlight of the last
year was when Harley qualified
to sell motorcycles to the
California Highway Patrol,
which has the toughest
standards in the U.S.A.—and
then won the bid! For Harley, it
was icing on an already
fattening cake.
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Harley's 1985 FXRS Low
Glide™ is an innovative
solution to a paradoxical
problem. Nonloyalists lamented
Harley's lack of sporting
offerings, but loyalists
clammered for low, lean cruiser
silhouettes. Harley has met the
conflicting demands by offering
the Low Glide™ traditional
low-slung motif with a 26.8-inch
seat in sporting trim with an
optional high-performance
suspension package. Installed
at the factory for a mere $150,
this package incorporates
revised longer travel
suspension and a trio of
powerful disc brakes. Nobody
else offers buyers such options
at any price.

What's more, the '85 Low
Glide™, in either sporting or
traditional incarnation, now
feeds its Evolution™ power
from a five-speed gearbox to a
fat rear tire through a Gates
Aramid fiber beit instead of a
chain. This belt generally
requires no more than three
adjustments during its 30,000-
mile average lifespan. The Low
Glide™ sports low-
maintenance features such as
electronic ignition and self-
adjusting hydraulic valve
adjusters.

Revelation.
The FXRS
Low Glide.

Beneath
its external
trappings
Is the most
versatile
machine
ever to
wear the

Harley
crest.

The Low Glide™ is Harley's
button-down street brawler,
sophisticated yet streetwise. In
either standard trim or fitted
with the performance option,
the FXRS™ carries its rider in
style and comfort. Its muscular
physique and laid-back

The 1985 FXRS Low Glide features a Gates Aramid fiber belt.

ergonomics say “custom
cruiser” all the way, but
beneath its external trappings
is the most versatile machine
ever to wear the Harley crest.
Rubber engine mounts quell
vibration, and although a muted
rumble reaches the nder, it is
never bothersome. Further
enticements to long-distance
riding are the Low Glide's™
choice of footpegs; highway
pegs up front for the long haul,
or back footpegs for tight
quarters. There is also a 4.2-
gallon fuel tank, with an
accurate gauge, that will go
200 miles between pumps.

A low center-of-gravity and
good weight distribution allow
both versions of the Low
Glide™ to handle the

tightest roads with equal
confidence. This machine feels
stable, solid, fused to the
pavement. The taller FXRS
breaks new ground by
combining traditional
attractions with an agility never
before found in Harley’s lineup.
For those of traditional or
sporting blood, it’s a
combination that’s hard to
resist. The Low Glide™ is a
fast noonday express between
sultry boulevard nights.
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If you like your robust romps
through the backroads in more
extended doses, Harley-
Davidson®offers the FXRT
Sport Glide™ _ Introduced with
the Evolution™ engine in 1984,
the Sport Glide ™ now features
belt drive, dual front discs

and, like the Low Glide ™, its
engine is rubber-mounted.
Beyond that, there are few
similarities between the two
machines. The Sport Glide ™
features a unique patent-
pending air-adjustable antidive
front fork; air-suspension both
front and rear; a sporty frame-
mounted fairing available with
three optional windscreens of
varying heights; optional dash-
mounted AM/FM cassette
player; a passenger backrest;
and sturdy ABS saddlebags
with removable liners large
enough to keep you in clean
duds for at least a week.

Unlike some of its land-yacht
competitors, the Sport Glide ™
is not an exercise in excess. It
features enough creature
comforts to keep you smiling
on the highway without loading
you down on the backroads.
Comfort and convenience are
essential to long-haul touring,
and the Sport Glide™ garners
high marks for both. The wind-
tunnel- designed fairing does an

Sensation.
The FXRT

Sport Glide.

Notan
exercise in
excess.

Its well-
designed
essentials
leaveyour
mind free
to wander.

excellent job of deflecting the
wind and surrounding you in an
envelope of unruffled air, while
the rider’s seat and passenger
pillion offer comfortable
accommodation for hours on
end, mile after mile. The
pullback handlebar sets your
arms in a neutral position, the
footpegs are sensibly,
comfortably placed, and you're
ready for next horizon.

Humming steadily along the
open road isn't the only thing
the Sport Glide™ does

exceptionally well. It is a

machine capable of startling
acceleration and exceedingly
nimble handling. Its low center
of gravity allows you to
maneuver through traffic and
tight spots easily, and its
neutral steering characteristics
and abundant ground clearance

to. Those things can be
distractions on the open road,
rude interruptions, and are not
for the rider who wants to get
away from it all but for the guy
who feels compelled to take it
all with him. The Sport Glide ™
was designed to be a functional

The FXRT essentials: A sleek, well designed dash (left) and an air-
adjustable antidive front fork. (right).

make it an able partner on
sweeping mountain roads. Even
with its saddlebags loaded to
the limit, the Sport Glide™
can hustle through turns with
agility and élan. The
suspension delivers a plush ride
without sacrificing high-speed
stability and makes the Sport
Glide™ feel moored to the
road over every kind of terrain.
More than anything, the
Sport Glide™ is a
contemporary motorcycle that
sports nice details and brings a
different twist to long-haul
touring. It doesn't feature LCD
mnstrumentation or
entertainment-center
attachments like the imports,
but then, it was never intended

motorcycle in a more
fundamental, undistilled sense,
one that enhances the long ride
not by imposing its character
on you, but by coddling you in
well-designed essentials and by
leaving your mind free to
wander the pristine landscape.
The essentials are all here:
comfort, convenience, power,
speed, dependability,
uniqueness. When your senses
come alive to sights and sounds
you've never experienced quite
the same before, and you find
yourself chasing the sun from
dawn to dusk, you begin to
fully realize and appreciate the
swift and silent companionship
of the Harley-Davidson® FXRT
Sport Glide. ™
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NEW FLH-C BELT DRIVE:

3 g R,

THE MOTORCYCLE WITH THE MOST.
o UNDER ITS BELT

INTRODUCING THE BELT
DRIVE ELECTRA GLIDE
CLASSIC.

Pgik zfbq xf bqf tqfkfopjoh pgf
beufgpjkjoh dbitbjho b
mippmi cjffiqfopmz pn Ibsf jp Ingf
ifbojohevim enq znv.

Qbpglq pgbo hjuf znv b
igjopfc dntz ne fbdg bc, xf baf hjujoh
zv pgik annsmip. Bk znv'mm kif, jp
dnopbjok ksfpdgfk eng fbdg ne pgf

THE MOTORCYCLE WITH THE
MOST HERITAGE AND TOURING
EXPERIENCE UNDER ITS BELT
HAS A NEW BELL

INTRODUCING THE BELT DRIVE
ELECTRA GLIDE CLASSIC.




At Harley-Davidson, we prefec to go our own way. The Electea Glide* Sportis a prime example of that. |
We believe that motorcycling is about individuality. If you're of a like mind, you're welcome to ride along. |

Call 1-800-443-2153 for the location of a Harley-Davidson® dealer near you.

Through and Through:

We care about vou Ngn up for a Matorovele Najes Fondanion 1ider counse today Rede wih vow headhight on and watch oug pon the other Prerson Always wear a hebmer praper
evewear and appropriace dathang and it vour Juisenger daes (oo P

rotect vour pravidege o rde by jotung the Amercan Motore vl Aot UG Harley Davedson (i,




1979 Fat Bob Super Glide

NOW THE ULTIMATE STREET BIKE
IS A MATTER OF CHOICE.

HARLEY-DAVIDSONHAS NEVER FORGOTTEN
THE BASIC RELATIONSHIP
BETWEEN MAN AND MOTORCYCLE.

In motorcycling, as with everything else in life, there
s an opportunity to climb to the top of the mountain.
To be number one. It's also a fact of life, that only a
relative few have what it takes to go for the top.

For those of you who do, 1200 cc's of raw
V-Twin power will be placed at your immediate 218
disposal —served up two ways: Let's start with the
more familiar. The 1979 Super Glide*

No stock street cycle has ever possessed a larger
engine displacement. No stock street cycle has ever
claimed to pull off 20 to 50 mph in 5 seconds flat —
without shifting! Even with a passenger on board.

That’s more than an awesome show of power.
That's the kind of ready-when-you-need-it benefit that's
vital in the real world of Peterbilts, Greyhounds and
station wagon drivers who “just didn't see you.

For 1979, we've taken the Super Glide and provided
you with an additional lean, low and powerful choice.

The Introduction of the Fat Bob. For those of you
who asked us for a Super Glide with a fat bob gas tank,
nowyou have it. The tank is split with the instrument

We support the Matoreycle Saftey Foundation and the A MLA. and believe i safety first. Always nide with hights and helmet. Help keep insurance costs down:




Super Glide

pod mounted in the middle. Gas capacity is 3.5 gallons,
which will provide you with more than 150 miles of
cruising.

Like the Super Glide, Fat Bob will also feature
Harley-Davidson's sure starting V-Fire ™ ignition system
and will include a high-flow air cleaner that allows
more air to reach the carburetor. And three big disc
brakes (two in front, one in back) provide the necessary

stopping muscle.

For 1979 you'll be able to grab both motorcycles
by the horns, as we've made Buckhorn bars standard.
Not only do they look better, you'll appreciate a notice-
able increase in riding comfort.

lack your bike. Follow owners manual for maintenance Speaifications subject to change without notice.

So now you have it. The ultimate street bike, two
different ways. Reflecting over 75 years of constant
refinements. A well-built, carefully crafted motorcycle
thatoffersincredible low-end torque, immediate power at
any speed, and the knowledge that
when you're on it, there's nothing

bigger. This is the last move up. ]
Harley-Davidson

UNTIL YOU'VE BEEN ON A HARLEY-DAVIDSON,
YOU HAVEN'T BEEN ON A MOTORCYCLE.

R NN




THE ELECTRA GLI?ES.‘ A e e T
ALLTHE COMFORTS OF HOME. INCLUDING CLOSET.SPACE.
Long runs and heavy loads demand a separate ap- incredible load carrying capacity. The Electra Glide
proach to motorcycle design. It's an approach you can  comes down to the difference between what goes, and
see, and feel, in the Harley-Davidson Electra Glides. what stays behind.

For 1979, we offer the Electra Glide® in two ver- Who goes, goes in unparalleled comfort. Our exclu-
sions. The standard FLH-74. And the newly introduced sive Comfort-Flex® seat is the only one in the industry
FLH-80. Both armed with enough low end torque to separated from the frame by springs and rebound
take you and your gear effortlessly past a pair of damping shock absorbers* And that same uncompro-
cruising 18-wheelers. musing attention to detail extends throughout: note, for

As for supplies, the muscular V-Twin, heavy duty example, that your feet rest on running boards, not
suspension and wide touring whitewalls combine for foot pegs.
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On the road it stands alone.

12Q0cc Electra Glide. Big-twin performance that keeps you hanging in on any
tour Dependable power and comfort on the open highway or heavy country.
Cast and polished covers. Trouble-free Bendix carburetor for quick, all weather
starts, smooth throttle response. High-output alternator, push-button starter.
Timeless elegance of the world's finest motorcycle. Electra Glide. Road riders’
choice. From Harley-Davidson. Number one where it counts .. on the road and
in the records AMF [ HARLEY-DAVIDSON, Milwaukee, Wisconsin 53201

the Harley-
Davidson

W
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Super Iide
Call it the night train.

New 1200cc Super Glide FX. Ultimate superbike. The action-eager muscle
Machine that says move out! 74-inch engine for blinding performance Big-inch
power with Sportster-like styling Stripped. long-travel fork. Trouble-free Bendix
carburetor, high-output alternator. And cast. polished covers One ook tells you

you're the man for this hot new muscle machine. Super Glide FX The night
train. From Harley-Davidson. Number one where it counts . on the road and
in the records. AMF | HARLEY-DAVIDSON. Milwaukee, Wisconsin 53201

the Harley-
Davidson
outperformers
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Midnight express.

A muscle machine with a will of its own. The night train. . .that comes alive when the sun goes down
To shut down anyone who picks up the challenge. AMF | Harley-Davidson, Milwaukee. Wisconsin

* R
LA R

Super Glide. another outperformer from Harley-Davidson.




A living legend. Classic elegance and disc-braked safety in a machine great enough to meet the
expectations of a special kind of man. Electra Glide.. the King AMF | Harley-Davidson, Milwaukee

Electra Glide. == another outperformer from Harley-Davidson.

e e e———"
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1200cc
Fectrao Glide

The standard of the world! New permanent-magnet alternator
with solid state rectifier and regulator provide higher
electrical output at lower engine speeds. Eight-inch brakes

with improved lining material give finger-tip control at all speeds.

Telescopic front fork and three-position hydraulic rear shocks
combine with many other new features to make the

1970 Electra Glide the ultimate expression of touring elegance.

)

Pr—



Introduce yourself to a one-of-a-kind experience. Ride the new Electra Glide.
In this one motorcycle, you'lt get the precise engineering of a formula racer and
the handcrafted luxury of a custom roadster. Here too, are the stamina, balance
and ride that have made the 1200 cc Electra Glide the world’s foremost cycle,
Now add electric starting, new instrumentation and futuristic styling. This is
Electra Glide for 1968. On display right now at the Harley-Davidson dealer
nearest you. A limited edition of unlimited excellence. Stop in for a test ride soon.




] Pa:ce:r' Magneto-Geaerator, A~

Harley-Davidson “design — pro-
L duces™ consistent - current, : is *

trouble-free in all riding conditions . .

evén undec water. Two separate
circuits (two

o curient-load needs equally, with capacity te spare.

Topper Automatic Transmission.
SCOOTAWAY ® automatic transmis-
sion has you on your way at the
twist of the throttle. No shifting,
‘no jerking. Just quick, even
accelesation from the spirited
Topper H engine/drive team.

. two sets of breaker poaints) dividé
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NEW °'64 DUO-GLIDE

GET ON THE GO/

For new riding adventure, take your turn on the new '64 Duo-Glide . . . motoreycling’s
two-wheel king of the highway. Time-tested OHV engine provides matchless

get out and go power. Exclusive 3-point suspension puts a foam-rubber feel to any
road you ride. Following this leader are seven more new ’64s,

sparkling with exciting features . . . brightening
your dealer’s showroom: The new SPORTSTER H,
a roadster’s delight; its cross-country cousin,
SPORTSTER CH. The sprightly SPRINTS . . .
two-models . . . are action-bred with a dash
of daring on or off the road. ScaT and
PACER, the new lightweight leaders,
are a master mix of comfort and
pleasure, power and economy. For
the “familiest” fun on the run,

try ToPPER H . . . the thrifty 64
scooter with fully automatic
transmission. See them all.

Ride them all. There's one
just right for you. ..
buy it ... a new ‘64
from Harley-Davidson,
motoreycling’s first
and finest name!

test-ride the '64 of your choice
HARLEY-DAVIDSON

MOTOR CO., MILWAUKEE 1, WISCONSIN

APRIL 1964 ) 83
- /
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in '64, as before, Duo-Glide stands out as motorcy-
cling's unchallenged leader. New Sportster H blends
road running speed and maneuverability to ride in win-
ning style. Over rough cross-country trails the '64
Sportster CH has the power and stability to get there first.

The '64 Topper H is ideal low- Pacer for '64 is the value-leader
cost transportation for family of the lightweights — fong on

5

errands, daily trips to school or performance, comfort and econ-
work, or just plain fun. Scoot- omy. The '64 Scat is at its best
away® automatic transmission, when the going gets tricky. Has
spirited engine have you on your a geton-and-go look, purring
way at a twist of the throttle. power to match your pleasure.

test-ride the '64 of your choice

HARLEY-DAVIDSON

gef on and go!

Much more for ’64 . . . that’s what you’ll find in
the new 64’s from Harley-Davidson. Eight
great new models with more features, more
zing, more 2-wheel riding adventure than you've
ever experienced. They're on display now in
your Harley-Davidson dealer’s showroom,
where courteous treatment and efficient service
are a byword. Even more for '64... more acces-
sories, clothing, performance options — styled
to your taste, priced for your budget. Stop in
today and see, test-ride, select vour new 64
Harley-Davidson. [Us motorcycling’s first and

finest name. .. The '64 Sprint models are race-bred for running. The

Sprint is loaded with new features to give you a big
HARLEY-DAVIDSON MOTOR C O. edge on the road. At scrambles, trials, enduros, hill

Milwaukee 1, Wisconsin climbs count on Sprint H to bring home the trophies.




01 a HARLEY-DAVIDSON Dug-Glide

The bright, smart Harley-David-
son Duo-Glide takes you out of the
ordinary .. . powers you ahead to
pleasure. A breathtaking beauty
designed for comfort — yours and
hers.

Modern overhead valve engine
puts up to 60 h.p. of “go” at your
fingertips. Exchange the city
street for the scenic highway.
Take an exciting Duo-Glide test
ride at your Harley-Davidson

dealer now ! And be sure to see the
entire Harley-Davidson motorcy-
cle and motor scooter line for '62.

.‘-------------------------"

§ HARLEY-DAVIDSON MOTOR CO.
u Dept. EB-6, Milwaukee 1, Wisconsin

1

[ ]
1 ]
! Please send me free literature on the :
: Duo-Glide motorcycle. M
1 1
g Name. ... Age. ......... |
[ 1
: Street. . ... :

1
: City. Zone. ... ... .
[ ]
t County . State..... 1

e o o o e e e

6-62

This advertisement appears in EBONY. May, 1962.
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d:OHV engme flat-
for passing . . .
. taway. Three-point
the spring out of rough
0! e smoothest roads.

Sine in standard FL

5 T,

n for this colorful folder

---------------
HARLEY-DAVIDSON MOTOR CO.
Dept. M1, Milwaukee 1, Wis.
“Pleate send me more facts on
the distinctive Duo-Glide and the
" other exciting Harley-Davidsons for ‘81,

Name. Age.

Addre

.H models. .Or mail

e



Smartest way to get there. T(;gper is the set of wheels
a modern family needs to get the most out of living. It's
economy—up to 100 miles to the gallon. It’s convenience
— Scootaway automatic transmission does the shifting
for you. It's comfort—large wheels and dual suspension
smooth out rough roads.

Smartest looking scooter on the road, too. Topper is
styled in exciting new colors for 1961 — Pepper Red,
Granada Green and Strato Blue with Birch White
panels. See the new Topper at your Harley-Davidson
dealer. Or mail the coupon for this colorful new folder.

HARLEY-DAVIDSON MOTOR CO.
MILWAUKEE 1, WISCONSIN

nov 1360

rThEsscccascmusesman

THE NEW SPRINT #ss -y -
— a new class of ryo_lbrcycl‘ir_\»g %

B

HARLEY-DAVIDSO!
MOTOR CO. °
Dept. M1,
Milwavkee 1, Wis. ;: : )
can’ have
more fun in ‘61 on @ Harley-Davidson motorcycle.

“Send me the facts — h

...easy-pay plans that fit you&lw ) é:k;c:tbook. Or NEME Aoe .
AT ADAIOLS ..ot .

mail the coupon for this colorful new folder.

HARLEY-DAVIDSON MOTOR CO., Milwaukee 1, Wisconsin

When Answering Advertisements, Please Mention MECHANIX [LLUSTRATED 137

Oct 1960

- - - "

HARLEY-DAVIDSON MOTOli Co.”
Dept. Mi, Milwaukee 1, W!sconsln

Send me all the facts on the new To

Name en . Ag'o.

November,

_— . . .



0CT 1. 1989

six outstanding models.

this colorful new folder.

MILWAUKEE

DELUXE DUO-GL.IDES
-~ world’s finest motorcycles -

% — world’s top motor scooter

~

RIDE THE SUNNY SIDE OF THE STREET!

SUPER-10

Get on the beam in 196] — get there on one of these

If your spirit is wheeling,

yowll visit your Harley-Davidson dealer today.
He has 1961 modeks on his floor . .

that fit your pocketbook. Or mail the coupon for

- €asy-pay plans

HARLEY—DAVIDSON MOTOR CO.
1, WlSCONS-lN»

— most economical lightweight

SPORTSTER CH . -
— the active manis motorcycle

SPORTSTER H
- most versatile motorcycle

THE NEW SPRINT |
— @ new class of motorcycling

HARLEY-DAVIOSON
MOTOR \CO.
Dept. 5C, Milwaukee 1. Wisconsin

Send me the facts—how [ can have

more fun in ‘61 on a Harley-Davidson motorcycle.




Lreatest new advances in
Ll- 35316 for ’ -d-

SMOOTHEST RIDING TWO-WHEELER EVER BUILT.
Unsurpassed riding comfort with cat-like surefootedness makes the
new Solo the most efficient two-wheeler ever built. Stopping is sure
and smooth — rear wheel is always on the ground — thanks to the
positive action of the new hydraulic rear brake and the new swing-
ing-arm rear suspension. And this same suspension teams up with
the Hydra-Glide® front fork to give unequalled riding comfort. Long
wheelbase and spring-loaded seat post eliminate saddle fatigue . . .
allow the officer to stretch out and do a better job.

SMOOTHEST RIDING THREE-WHEELER EVER BUILT.
The new Servi-Car is the work-horse and the work-saver of police
departments everywhere. The new Hydra-Glide® front fork provides
smoother riding comfort for the officer spending long hours patrol-
ling business and residential areas, marking cars, checking and em-
ptying meters, or traveling from intersection to intersection for spot
traffic direction. On a Servi-Car, one officer can do the work of 3 or

4 men on foot patrol . . . boosts revenue by making parking meters
really pay off,

PLUS! Both Solo and Servi-Car are available with latest 2-w
and a new, Harley-Davidson-built siren gives greater sound
Pursuit lights, adjustable windshield and speedometer hand
have helped make Harley-Davidson police motorcycles first
the day they were introduced.

ay radio for instant communication
penetration in every sound range.
control are other proven extras that
choice of leading communities since

4

Circle ltem No. 5—Reader Service Card Traffic Safety




LI-gS3, 17
Ensancha su campo de autorided. ..

. NHARLEY-DAVIDSON
DUO-GLIDE

Cualquiera que sea su deber—
ejecucién de la ley, control mi-
el trafico—la nueva Duo-
tacilita el trabaijo . . .

pensién de muelles

ciona suavidad y

e viaje ... . combate

¢+ cdisadas por la silla.

Q@ﬁ{‘“—} : an motor de vélvula en la

é‘g’;i He 1200°G#. provee rapida

jaceleracion y maxima economia.

#Usivo freno hidréulico tra-

5. ofra caracteristica pri-
arley-Davidson.

i 0. la coja de servicio aumenta su versatilidad,
Equipo emisor y receptor disponible para comunicacién
instanténea.

Vea al distribuidor local o escriba solicitando impresos grotis,

HARLEY-DAVIDSON MOTOR CO.
Dept. SP, Milwoukee 1, Wis., E.U.A,

Para mds Informes marque el 50 en la planilla adjunta.

37
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vour riding pleasure —
off-the-road scrambles, drag races
and cross country runs or on-the-
road cruising — nothing can touch
the Sportster CH for riding thrills.
But don’t take our word for it...
arrange for a test ride with your
Harley - Davidson dealer. One ride
and you'll de,cide — it’s Harley-
Davidson for ’59. MODEL 165
HARLEY-DAVIDSON MOTOR CO. AND

MILWAUKEE 1, WISCONSIN HUMMER

Other members
of the line for '59

Harley-Davidson

I HARLEY-DAVIDSON MOTOR CO.
. Dept. SP Milwaukee 1, Wisconsin

Please send me free literature on the Sportster CH for *59.

NAME. - AGE

A DD RESS e neeeeeiieiiecervertnnnssseansncaomsuan s e resaenmasenre s aanaaan pasae et e nnnnaan

— o
Motorcycle test ride #1 1958

e e A4 NoikiTe

| took the turns at
“Indy”on two wheels

Racing Star Paul Goldsmith puts Sportster
CH through its paces at Speedway track

“I thought I'd experienced every thrill the ‘brickyard’
could offer,” reports Paul Goldsmith, holder of many
stock and big car speed records. “That is until I went
around on two wheels with a Harley-Davidson Sport-
ster CH.

“With the big OHV mill purring, I _cracked the
throttle and was out on the track before I could catch
my breath. 1 leaned, her low into thé first i

leveled out into the A12 h e EAY]
7 dang’chair. The ;

€0

V-POWERED
THUNDERSOLTY
cks 55 cu. in. of are fully e
ynamite to keep Stop you on

you out in front. --smoothly,sa e

Tail light is stand- light plenty juice X B
ard for road use. for night riding. MOTOR C o

Rl

moeN

73

i mavwTw

:
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Perfect mating

IINGING-ARM  REAR
YSPENSION works
~ulers on good roads
) bad. Heavy duty
+sdraulic shock ab-
“whers help smooth
b way.

HARLEY-DAVIDSON
DUO-GLIDE

Highways . .. expressways ... country lanes. ..
city streets — there's always a smooth road
ahead when you ride a Duo-Glide. Solo or with
a buddy, you travel as smooth as silk—hydrau-
lically smooth from front fork to rear suspension.

‘e SHIFT CLUTCH al-
ue you to shift
L nugh gears with
‘t'htmng speed and
~w—trouble-free per-
“r*mance for thou-
mads of miles.

inches of OHV power are nestled compactly in

this chrome and steel beauty. Also available in
"YORAULIC FRONT
K gives comfort
“*tion that is as
"-«-oth as silk. Long,
vdraulically con-
“'ch helical springs
rihion the ride.

...extra stamina. Make a date to test ride the
Duo-Glide at your Harley-Davidson dealer. Or

i
Harley-Davidson |
MOTOR CO, |

Milwavkee 1, Wisconsin |
{

i

\5‘}8&

MOTOR CO. . - . .
Milwaukee 1, Wiscor JN\‘
JANUARY 1959

NOVEMBER 1958

And this glide-ride is a go-ride too. 74 cubic »

an “H” super-powered model with extra speed »

g ocﬂod seaf post’ Stfers
re of ridmg pleasurc
ouble, springs give you

REAR — Husky, hydroulic shock absorb-
ers control the amazing swinging arm.
Bounce and bumps are ironed out . . .
wheel actvally hugs the road around curves.

use the coupon for free color folders. .

HARLEY-DAVIDSON MOTOR CO.
Dept. P, Milwaukee 1, Wisconsin

Name

Address

265

Seay AN

%
]
|
1
1
|
|
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The /uxu'ryv 5
for two!

Let us show you in one thr
PUO-GLIDE WILL be yot
Ing arm rear suspension ct
carpets . .. makes smooth r¢
“74” OHV engine packs

way out in front. New tw.
clgss to this handsome two-
will really appreciate these 1
1s your best buy for deubdlin,
See and ride this echampion

HARLEY -DAVI
o MIL‘WAUKEI

59

The luxury. ride’
for two/ R

@ Swinging arm rear
suspeasion

@ Spring-loaded seot
post

@ Hydra-Glide front fork |8

@ Hydraulic rear brake

@ Neutral light indicator

Let us show you in one thrilling test ride why the famous
DUO-GLIDE WILL be your choice for fun in ’59. Swing-
ing arm rear suspension changes rough roads into velvet
carpets . . . makes smooth roads even smoother. Dynamic
“74” OHV engine packs the-power punch — puts you
way out in front. New two-tone styling adds even more
class to this handsome two-wheeled beauty. Your “buddy”
will really appreciate these luxuries, too..£he DUO-GLIDE
is your best buy for doubling up on fun:j new adventure.
See and ridethis champion_of Ahe Ameticanidtoad;toddy!
- s o B

7

HARLEY -DAVIDSO
MILWAUKEE .1,

85

' rear
seat

ont fork
brake
wdicator

: famous
Swing-

o velvet
Jynamic .
uts :you

n :more




Take-off -—“_I ‘w}‘Ieelgd up to

JUN

Hyour spiintss

WHELLIN,

:. A

You name it! Whether you're looking for
luxurious riding comfort, thrilling sport or
lightweight economy — Harley-Davidson

has the right wheels for you. DUO-GLIDES
offer cruising comfort for one or two.

there’s a
‘"HARLEY-DAVIDSO onio
motorcycle tggl{%‘f =

‘i’lDéﬁdsé'w~
or free I’%;gl

.

SR My _

DEPT. MT. MILWAUKEE 1. WISCONSIN

o~

- A

the starting line, shifted down
« — explosive surge of power
. I flattened out into the

a at station No. 5, let her
into the tricky “Hurry
acktop like a coat of paint.
RA Straight” and headed
ning angel — sweet, sure

jence a new thrill when
» your nearest Harley-
for free colorful folders.

Davidson-—

ept. MT, Milwaukee 1, Wis.

\ite for Information.
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for a hard week’'s duty

Travel further, faster
and enjoy every

mile on a 1957 .;
HARLEY-DAVIDSON 7;

Best way to relax, forget the cares
of the base, is to slip into the saddle
of a big, powerful Harley-Davidson
Hydra-Glide and start putting miles
behind you. ’

You're on your own and fancy
free. You're off to see your pals or
gals without bucking lines or fight- .
ing crowds. It’'s smooth, it's smart
and mighty economical too to ride
a Harley-Davidson Hydra-Glide.

Low monthly payments

The dealer in town will be happy
to show you how easy it is to own a
Harley-Davidson. And chances are,
he’s got some choice deals on used °
models as well. See him next pass
or write for free literature.

HARLEY-DAVIDSON MOTOR €O.
DEPT. ON * MILWAUKEE 1, WISCONSIN .



MRiracle ride swing aboard the Duo-GLIDE — abso-
Ly the finest motorcycle in the world! Sleek, powerful
and instantly obedient it's truly a masterpiece by the
industry’s top-flight engineers and craftsmen.
New swinging-arm rear suspension coupled with Hydra-
Glide front fork and spring-loaded seat post provide an
unbelievably smooth ride. Exclusive hydraulic rear brake

marks another Harley-Davidson first. Other features in-
clude special, performance-upping engine refinements and
a wide choice of brilliant new color combinations.
See it, try it and you'll-agree that solo or with a buddy,
ajn mniracle ride on the DUO GLIDE. Ask your dealer
liberal trade-in deal and new convenient terms.
for free literature:

ew concepl in riding comort and power™

DUO-GUDE ~—

‘ LEY_ DAV| D S O ':e(:: ?: l:ig;aukee 1, Wis. with 74 O.H.V. powsr

plant ... the vitimate
in motorcycling?

N
o
1..

Greatest protorcycl ever




~ ...the greatest motorcycle ever byilt
NEW HARLEY-DAVIDSON L

A New Concept in Motorcycle Enjoyment With
Cyclonic Getaway,,, 0_oca-0cm:_o:mn Comfort.
New swinging-arm rear suspension combines with
Hydra-Glide fr and spring-loaded seat post
e a miracle ride, Power-packed

gine thunderholts You out in front to stay.

New hydraulic rear brake stops yoy surely, smoothly,

HARLEY- DAVIDSON MOTOR CcoO,
DEPY, ON
MILWAUKEE 1, WISCONSIN

Phss
Riding is belie ving

Harley-Davidson — Ad No. 7.57

1/3 page — B¢ w

Klau-Van Emﬁmqmogubcb;%. Inc. — Job No. 39997
Our Navy, October 15, 195




JAN 15 1958

with the new 7958

HARLEY-DAvVIDSON

ST E,

Colder weather puts new zest into rid-
ing the sleek, jetaway Duo-Glide.
Now's the time of year to respond to
biisk, refreshing days in the great out-
doors. But whatever the season, it’s
always fun-time on a Duo-Glide. In
minutes you can leave those navy base
blues far behind.

And there’s plenty of roomy, ride-
cushioned comfort for a buddy or your
best gal—thanks to new swinging-arm
suspension, spring loaded seat post
and Hydra-Glide front forks. Exclu-
sive new hydraulic rear brake makes
stops quicker, smoother and safer.

See your Harley-Davidson Dealer
He'll be glad to fill you in on models and
prices . . . show you some mighty fine
deals on used models. See him this week-
end for a test ride and information on
low monthly payments.

HARLEY-DAVIDSON “&*

Dept. ON ¢ Milwavkee 1, Wisconsin




With the ne 1958
HARLEY-DAVIDSON

W/

Colder weathey

Puts new zeg into
sleek, jetaway Duo-Glide.
Now's the time of yeay to respond (o
brisk, rc{reshing days in the great
oulidoors. But whateyey the Season,
it’s always fun-time on a Duo-Glide.
In minutes You can leave those bar.

far behing,

riding the

ks to new swing-
¢ SPring loadeq
Seat post and HydraAGlide fro
Exclusive hydraulic rear brake stops
Yyou smoothly, safely regardless of
road conditions.

-arm Suspension

See your Harley-bavidson Dealer
He'll be glag to 1 you in o Mmodels
and prices . show you Some mighty
ne deals op used models. See him
S weekend for a test ride and infor-
Mation on low monthly Payments.

HARLEY-DAVIDS QN

MOTOR ¢ O.

Dept. NT o Milwaukee 1, Wisconsin

Crowd more fun into off-duty

B hours with a new Harley- Davidson

rived when yoiire

‘ve really arrivec cre
Youtiiz Duo-Glide—greatest "é(i o
o ver built! The deper.) 2 le
C),Clchlide way means that )ou“_x;j‘h
I?uoe fast and fresh...no fuss with
hgxrxs or taking chances on prors
a -
in}t‘; an::lvebuo-Glide doubles yi(:]ugx-
rll;iseu re time enjoyment.. New;l.;xring-
ing-arm rear suspension, ‘Glide@)
;ngded seat post and Hydr{i: lide®
foant fork assure smooth, ev ”:}c.aler
v:}(:atever the road. See your
or write for literature,

HARLEY-DAVIDSON MOTOR CO.

Dept. NT, Milwaukee 1, Wicconsin




Getting there is TWIGE the fun!
Duo-Glide ride—cloud-cushioned
comfort for two.

Forget your troubles — get in
the saddle of a beautiful, power-
packed Duo-Glide and start put-
ting miles of smiles between you
and off-duty boredom at the base.

You can take off to see your
gals and pals without bucking
lines or fighting crowds. You’ll
be money ahead too — thanks to
Duo-Glide low-mileage economy.

t.ow monthly payments
Your local dealer will be happy to
show you how easy it is to own a
Duo-Glide. And he’s probably got
some good deals on used models as
well. See him next time in town or
write Dept. ON for free literature.

Ist in motorcycles
for over 50 years

Farley - Davidson

MOTOR CO. N{{LWAUKEE 1, WI1S.

37
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HARLEY- .Y
DAVIDSON/,
=

SPORTSTER
/-

1 You'll be top man in your
outfit on a new Sportster
H. You'll turn off-duty
boredom into exciting times
away from the base. You can
really go to town...get there
fast and fresh—no fuss with

a bus or looking for lifts.

The Sportster His your mem-
bership card to a nearby motor-
cycle club .. .a chance to meet
a new circle of gals and pals.
You can get in on cross coun-

try runs, scrambles and drag
races . ..activities at which
the jetaway H is unexcelled.

Sportster CH for
off-the-road riding

See your deater or mail the coupon below!

HARLEY-DAVIDSON MOTOR CO.
Dept. ON, Milwaukee 1, Wisconsin

NaMe . . icaninaaeeees
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4 “Summertime and the wheelin

easy
HARLEY-DAVIDSON AUG  jgrofy

3 3

92

Here's outdoor fun for all the summers -
and years to come...with plenty of
room for gal or pal. Only the Duo-
Glide gives that easy miracle el;;itz u:
anks to new swinging-arm r -
g:ansion coupled with Hydra-Glide front
fork and spring-loaded seat post.
Cushioned comfort plus 74
cubic inchesof dynamic OHV
power! First in safety too —
new hydraulic rear brake
~— big surface front brake —
stop this streamlined beauty
- on a dime, .
Make a date to test ride
‘ the Duo-Glide at your deal-
. _er's today. His liberal trade-
“in deals and the convenient .
monthly terms make it easy
to own a Duo-Glide.

Y-DAVIDSON MOTOR CO.
Dept. SM,  Milwaukee 1, Wisconsin

HA—R LE

HARLEY-DAVIDSON

SPORTSTER

The open road is a clear call to outdoor
adventure. Your answer is the Harley-
Davidson Sportster . . . with .surging
response to your lightest touch.

Cat-quick acceleration blends into a
smooth, effortless purr — thanks to the
big.55 cu. in. OHV engine. Here is
pulsing power perfectly engineered to
obey your every command. Hydraulic
front fork and swinging-arm rear sus-
pension combine to give cloud-cushioned
comfort. Giant brakes stop you smooth-
ly, safely.

Road-fashioned from front fork to
flashing tailpipe, this gleaming stream-
liner is available in a wide range of
harmonious two-tone color stylings.

Make a date with a Sportster

Stop at your Harley-Davidson. dealer
for a date to test ride the 1958 Sport-
ster. Ask about his liberal trade-in deals
and low monthly terms.

HARLEY-DAVIDSON MOTOR (0.

DEPT.SM + MILWAUKEE 1, WISCONSIN

16 JUN 1958 : .SCIENCE ANDVMI':':CHANICSf




HARLEY-DAVIDSON SERVI-CAR satisfacd la necesidad de
una motocicleta maniobrable de 3 rvedas en servicio de

tréfico denso. Lo caja de servicio aumenta su versatilidod.

Cualquieraique sea sy deber—

ejecucién“de la ley, control mi-

“litar o del tréfico—la nveva Duo-
Glide Solo facilita el trabajo . . .
sobresaliendo en comodidad, mo-
vilidad y seguridad.

lo nuevo suspensién de muelles
trasera proporciona suvavidad y
comodidad de viaje . . . combate
la fatiga causada por la silla.
Y el gran motor de vélvula en la
culata de 1200 C.C. provee rapida
aceleracion y méxima economia.
El exclusivo freno hidraulico tra-
sefo es olra coracteristica pri-
mordial de Harley-Davidson.

Y receptor disponible pora comunicacién P

Veo a! distribuidor local o escriba solicitando impresos gratis.

HARLEY-DAVIDSON MOTOR Co.
Dept. SP, Milwaukee 1, Wis., EU.A.

Para mds informes mar

que el 48 en la planilla adjunta.
Julio-Agosto 1958

JUL fvia
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TO\WN, school and any place on

the ‘farm are just minutes away
for the man who owns a practical
Hacley-Davidson 165. And, talk about
peppy . . . this All-American light-
weight has more 21, better perform-

ance than any other two wheeler in its .

class. It's easy to handle. Averages up
to 80 miles per gallon. See and ride
the beautiful Harley-Davidson 165 at

ask about his

. casy-pay plan. For your copy of the

thrilling, picture- filled

“ENTHUSIAST Maga-

zine and latest illustrated
literature send only 10
cents to Harley-David-
son Motor Company,
Department PF-5, Mil-

waukee 1, Wisconsin.
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It's easy to be on time

with a

WHY be caught in traffic

tie-ups when you can
breeze along to work or play on
the handiest transportation in
the world? Ride the Harley-
Davidson 165 and make sure
you reach your destination on
time — every time!

This All- American light-
weight packs plenty of zip and
go...is built for endurance...
and is so easy to handle. And it’s

You get there in a hurry on a Harley-Davidson

Reprinted from the February issue of SCIENCE AND MECHANICS Magazine.

really economical, too! It costs
less to buy . . . less to own . . .

averagesupto 80 miles per gallon.

See the beautiful 165 at your
dealer’s today, and ask about
his easy-pay plans. For your
copy of the action-packed,
picture-filled ENTHUSIAST
Magazine and illustrated liter-
ature, send 10 cents to Harley-
Davidson Motor Company,
Dept. SM-5, Milwaukee 1, Wis.

T,
T

s

Circulation 729,500




year ‘round wholesome fun on g

Harley-Davidson//

That Christmas morning smile will last all Year long, when
you find this All-American lightweight under your Christ-

d and Mom will share your joy, too . . . giving
to wholesome sport, healthfyl activity and in- ) m .
i handle and economical,
i By
MADE
\ i

onNTe,
o~
ws.a
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Here's safe, dependable trans-
portation for town and country.
Loaded with economy...aver-
ages up to 80 miles per gallon.

Easy to ride . . . and tops for
fun. See the 1954 Harley-
Davidson 165 at your dealer’s

, FORK

now and ask about his easy-pay
plan. Send 10¢ for your copy
of the thrilling, picture-filled
ENTHUSIAST Magazine and
illustrated literature. Harley-
Davidson Motor Company, De-

partment PF5, Milwaukee 1, Wis.
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NO PARKING PROBLEMS

PARKING Iot full? Don't
give it a second thought

. there’s plenty of room
for your Harley-Davidson
165. It fits handily in small
spaces anywhere.

But that's not all that
makes this All-American
lightweight ideal transpor-
tation for anyone. It cuts
through tied-up trafhic . . .
handles with the greatest
of ease . . . and averages up
to 80 miles per gallon of gas.

You can see the beauti-
ful 165 at your dealer’s
now. Ask him about his
easy payment plans. For
your copy of the action-
packed, picture-flled EN-
THUSIAST Magazine and
illustrated literature, send
10¢ to Harley-Davidson
Motor Company, Dept.
SM-3, Milwaukee 1, Wis.

IT TAKES S0 LITTLE SPACE TO PARK A HARlEY-DAVIDSON

Reprinted [rom the December issue of SCIENCE and MECHANICS Magazine. Circulation 729,500 *, e




NEW motorcycling triumph for 's4. The peppy.
practical, easy-to-handle Harley-Davidson 165 is
fun to own . . . fun to ride in the wonderful, healthful
outdoors. Peppy . . . this feature-loaded beauty packs
morte punch, more accelecation and better all-around per-
formance than any other motorcycle in its class. Practical
the ideal transportation for everybody. Costs less to
own, costs less to buy. Averages up to 80 miles per gal-
lon. Sce the handsome 165 at your dealer’s today and
take a ride. Ask about his convenient easy-payment plans.
Or, send 10 cents for your copy of the thrilling, picture-
filled ENTHUSIAST Magazine and illustrated literature.
HanrLey-DavipsoN MOTOR COMPANY,
Dept. SM-5, Milwaukee 1, Wisconsin.

AMERICAN
MADE

® 155 cubic centimeter,
2-cycle engine

@ Up to 80 miles per gallon
of gasoline

® Tele-Glide fork assures
smooth, comfortable riding

® Big, safe and sure 5"
brakes

® Large 7 dual-beam
headlight

® gig, safe balloon tires

@ Generator-battery ignition
and lighting system

Harley-Davidson
WITH %—ﬁ/éé@ FORK

nNTEG

[N

|
|
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that turns mountains into molehills

... and miles info minufes!

HERE'S power-riding at its thrill-
ing best. From the moment
you swing into the foam-rubber
cushioned saddle . . . from the in-
stant you twist the throttle of this
breath-taking beauty, you'll know
why the Hatley-Davidson 74 OHV

is the one motorcycle. every rider,

wants to own./See it! Thrill to a

AUGUST 1954

test ride at your dealer’s today. Ask
about his easy pay plans. If you now
own a motorcycle, get his liberal
trade-in deal. For your copy of the
action-packed, picture-filled EN-
THUSIAST Magazine and illus-
trated literature, send 10 cents to
Harley-Davidson Motor Company,
Dept. P, Milwaukee 1, Wisconsin.
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L\~ 72\.\5

PUTS YOU
MILES
AHEAD

IN FUN

As powerful as it looks . . .
more comfortable to ride than
anything in its field. The
“"Golden Anniversary 74
OHV” is truly the undisputed
ruler of highways and byways.
No other two wheeler offers
so much pleasure and safety.
It's the one motorcycle every
rider wants to own. See it!
Thrill to a test ride at your
dealer’s today. Ask about his
easy-payment plans. For your
copy of the action-packed EN-
THUSIAST Magazine and il-
lustrated literature, send 10¢
to Harley-Davidson Motor
Company, Depactment PS,
Milwaukee 1, Wisconsin.

e
T

CX R

Reprinted from the November issue of Popular Science Monthly and the December issue
of Popular Mechanics magazines. Combined circulation 2,426,556.
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® Swing into the saddle of this
beauty. Twist the throttle to ex-
citing adventure on highways and
byways. Thrill to the surging
power as you ride in luxurious
comfort through mile after mile
of tireless travel. Truly, the
Harley-Davidson “Golden Anni-
versary” 74 OHV is the one motor-
cycle every rider wants to own.
See it! Thrill to a test ride at your
dealer’stoday. Ask about hiseasy-
payment plan. For your copy of
the action-packed ENTHUSI-
AST Magazine and illustrated
literature, send 10¢ to Harley-
Davidson Motor Company, De-
partment MI, Milwaukee 1, Wis.
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Reprinted from the February issue of POPULAR MECHANI

; CS Magazine and the March issue of
’ POPULAR SCIENCE MONTHLY Magazine. Com

bined circulation 2,426,556.
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Get up

Here’s the peppy two-wheeler
that spells action. ACTION ...
as you glide through traffic back

and forth to work, to school, to
games, picnics and other fun
spots. ACTION . . . as you
power-ride out into the open
country and take in new sights
and scenes. The Harley-David-
son 165 is lowest in first cost
and upkeep . . . longest in miles
per gallon . . | around 80. And,
it's easiest to handle. See jt at
your dealer’s now and bring a
buddy along. Send for free il
lustrated literature. Enclose 25
cents for your copy of ENTHU.
SIAST Magazine . . . it's chock

full of thrilling action pictures

Ges the Best and stories. Harley-Davidson

BUY AMERICAN Motor Company, Dept. SM-5,
Milwaukee 1, Wisconsin.

putnre,
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Repriuted from April issue of Science and Mechanics Magazine. Circulation 729,500,
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“Takes miles 155
e its stride’ ... ey

HERE'S rcal get up and g0 - ..asyou
(wist the theottle on the greatest motorcycle ever. It's years
ahead in desiga . - . miles ahead in poOwer. The imptoved, 55 HP,
74 OHV motor features rotating valves, hemisphcrical combustton -

chambers and hydraulic valve lifters. And you'll never match this
t on 5-mile jaunts ot 500-mile

_.and two~wheeled luxury -

powetful beauty for sheer riding comfor
teips. Visit your Harley-Davidson dealer today. Bring along 2 buddy.
Send 235 cents for your copy of

lustrated literatuge.

picture—ﬁlled ENTHU-

SIAST Mngazine. Harley-Davidson Motor

Co., Dept. MI, Milwaukee 1, Wisconsin. g
- Ge the Best
- ” BUY AMERICAN

Write for frec i
the action-packcd,

Reprins,
wwed from th 7
e April issues of Popul,
ar Mechan;,
cs. Po

Circulation 35 ;’I“/ar Science and
3. 817. Mechanix Ulnstrated M
agazir

€5,
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" Packed w th POWER...
o ...Rarin’ to GO!

: 1.—”:..5 great Hydra-Glide is the undis-
"L puted ruler of the highways and by-
ways! Its 55 HP, 74 OHV motor
‘provides thrilling, dynamic action . . .
the result of hemispherical combustion
chambers, hydraulic valve lifters and

-rotating valves. Its shock absorbing con-
struction gives sensational riding com-

fort for miles and miles of tireless travel,

See this Hydra-Glide at your Harley-
Davidson Dealer today, or send for free
illustrated literature, Enclose 25¢ and
you'll receive a’ copy of the action-
packed, picture-filled ENTHUSIAST
Magazine, Harley-Davidson Motor Co.,
Dept, P, Milwaukee 1, Wisconsin.

1853




.
C s ..H..xv!nn.,(.vmzbhgwwvﬁﬂ ISR 5 R -
N k ! :
. b b
i
“ .
EYS
& b
0
0 es to
D perfo
Pd > a .
’ vacked v A R .
omo d mw E]
] g pov 0 b ed op
00 0 0 ab d Cd g
nd o O d d C O dace od
B g a buddy along. O d 0 ed
d op 0 - g filled w
g on p da sto

Davidso oto 0., Dep waukee W

ST ——— S Er TR g 4o et LTEE S Lm : o T T R e S R G i T e ! ot ]




‘:‘l‘akes‘mileéf |
.in its 'shide". .o

HERE'S feal get up and g0 - - - and rwo-wheeled luxury - - - as you
twist the throttle on the greatest motorcycle ever: It's years
ahead in design .« - miles ahead in power. The irnptovcd, 55 HP,
74 OHV motor features rotating valves, hemisphetical combustic\m
chambers and hydraulic valve lifters. And you'll never match this

owerful peauty for sheer riding comfort on 5-rnile jaunts of 500-mile
trips. Visit your Hadey-Davidson dealer today. Bring along 2 buddy.
Write for free llustrated literature. Send 25 cents for your COPY of
the action-packed, picture—ﬁlled ENTHU- ‘
SIAST Magazine- Harley-Davidson Motos
Co., Dept. P, Milwaukee 1, Wisconsin. Ky

Get the Best
BUY AMERICAN

“PAVIDSON
ept. P, Milwau
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HEMISPHER!CAL combustion chambers . . .
hydraulic valve lifters. . . rotating valves
. . . it's got everything! Flashing power . . .
for thrilling adventure on America’s highways
and byways. Smooth riding comfort . . . for
Fes and miles of tireless travel. Eye-catchin
uty . .. real class . . . the handsomest two-

G;t tfle Best
BUY AMERICAN

wheeler on the road. And an improved 55 HP,
74 OHV motor. Bring along a buddy and ride
the Hydra-Glide today. Or send {or free illus-
trated literature. Enclose 25 cents for your copy
of the action-packed, picture-filled ENTHU-
SIAST Magazine. Harley-Davidson Motor
Company, Dept. P, Milwaukee 1, Wisconsin.
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WITH
THINK OF THE FUN jyou'll have, when you're
in the saddle of this sensational new Harley-+
Davidson 165. It's a feature-loaded beauty that
packs plenty of punch — power stepped up by
60%! That means more pep — more accelera-
tion — a light-weight that beats them all for
throttle-twisting thrills and fun-packed adven-
~ ture. So economical, too. You'll find you can
average as high as 80 miles to the gallon.

o ¥

vt

el ; w4 ’

PER MILE on l'h

N

¥ 22-Git: *o —

Ride with other good pals and enjoy top-
notch action sports, motorcycling club events,
endurance runs, gypsy tours and field meets.
See it! Ride it at your dealer’s today — and
take a buddy along. Or send 25 cents for illus-
trated literature and 2 copy of the ENTHU-
SIAST Magazine, filled with exciting action
pictures and stories. Harley-Davidson Motot
Co., Dept. SM-5, Milwaukee 1, Wisconsin. *.

.




Here’s' the peppy tyvo-wheeler
that spells action. ACTION ...
as you glide through traffic back
and forth to work, to school, to
games, picnics and other fun
spots. ACTION . .. as you
power-ride out into-the open
country and take in new sights
and scenes. The Harley-David- §
son 165 is lowest in fist cost
and upkeep . . . longest in miles
per gallon . . . around 80. And,
it'’s easiest to handle. See it at

Jyntivy

FTLITE!

¥\

your dealer’s now and bring a
buddy along. Send for free il-
lustrated literature. Enclose 25
cents for your copy of ENTHU-
SIAST Magazine . . . it's chock

%) | full of thrilling action pictures
Get the Best . and stories.” Harley-Davidson

BUY AMERICAN Motor Company, Dept. SM-5,

Milwaukee 1, Wisconsin.




 MILES AHEAD

for work an_d play

THrs peppy two-wheeler cuts city traffic
down to size . . . makes minutes out of
miles in the country. Yes, the Harley-
Davidson 165 packs plenty of punch . .,
and it’s so casy to handle and economical,
too. This sleek new beauty costs less to buy
... less to own, Averages up to 80 miles

. Get the Best
| BUY AMERICAN

per gallon. Bring along a buddy and visit
your dealer today. Or, send 25 cents for
illustrated literature and your copy of the
action-packed ENTHUSIAST Magazine,
It’s chock-full of action pictures and thriil-
ing stories. Harley-Davidson Motor Com-
pany, Department SM-5, Milwaukee 1, Wis,




into minutes

Every trip is fun when you zip your way to
wotk-. . . to special events . . . to the big

" game on this Harley-Davidson 165. It's the
popular, peppy two-wheeler that's built for
action, easy to handle, low in price . . . an
.50 economical. You actually average as high

as 80 miles to the gallon on the Harley-
Davidson 165! So bring along a buddy and
take a test ride at your dealer’s today. Or
send 10¢ for a copy of the action - packed
ENTHUSIAST Magazine. Harley - Davidson
Motor Co., Dept. SM-5, Milwaukee 1, Wis.

he Best
BUY AMERICAN
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HERE'S morc power than you'll ever need
7. . . power that “steps out” over country
highways and “loafs” through city traffic . . .
plus luxurious riding comfort that means mile
alter mile of tireless travel. Yes, the'53 Harley-
Davidsons are packed with features to give
you more pleasure, greater safcty and more

JUN 1953
comfort . . . it's the handsomest two-wheeler
on the road. See this beauty at your dealer’s
soon . . . and bring along a buddy. Or, send for
your copy of the thrilling, action-filled EN-
THUSIAST Magazine and illustrated literature.
Enclose 10 cents. Harley-Davidson Motor
Company, Dept. P, Milwaukee 1, Wisconsin.
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it’s got EVERYTHING

Years ahead in design. Miles ahead in power. It's loaded with features that make
it the best motorcycle that ever came down the road. The improved 55 HP, 74
OHV motor has engincering advances few automobile engines can boast . ..
hemispherical combustion chambers, hydraulic valve lifters and rotating valves.
That means power to thrill you, speed to dazzle you, performance under any
condition that makes you proud you own this most wanted of all motorcycles.

Try a ride today. Sec your Harley-Davidson dealer and take a buddy along. Or send 25¢
for itlustrated literature and a copy of the Enthusiast magazine, fitied with exciting action
pictures and stories. Harley-Davidson Motor Co., Dept, P, Milwaukee 1, Wisconsin.

onal events
Peoria T. T. Championships
45" Class — st
80" Class ~— 1st
Nationa! Class € Hillctimb
Ist in oll 4 eventst




Get the Best
BUY AMERICAN

H ride-

Hewd fo the videapen spacesama new 1953 (hough he calendar, Bring alons 3 buddy
heman adventure ays o lt 5_. htl;l“ to real and see this flashing beauty at your dealer’s
and head for your fa'Zo ' ‘ﬁlSlt_t e throttle today. Or send for free illustrated literature.
and off-the-trail haunt rl ¢ hshing, huating Eaclose 25 cents for your copy of ENTHUSI-
torcycle ever«—enginesére; Stoth;é;eﬂ?;éiﬁlt:gg- A'ST Magazine ciec filled with lots of action
ble-free; power-packed performance straight *()Zl(f.t,ugZpatK.\dS;mrI:/tI?l.wi{ual:tl;y-lDa\‘\(”liscgz;Ii\;mor

More power!
Better performance!

It's wew and it's wonderful! For swift,
thrilling spott, swing into the saddle of the
1953 lightweight Harley-Davidson 165. Im-
proved power-packed motor adds pep.
smoother performance . . . steetches miles
iato smiles. Sleek, racy lines and bright at-
tractive colors make it the smartest motor-
cycle on the road. Sce this exciting new
motorcycle at your dealer’s today and take a
buddy along. Ot send 25 ceats for illustrated
literature and a copy of the ENTHUSIAST .
magazine, filled with exciting action pictures
and stories. Harley-Davidson Motor Co..
Dept. SR-5, Milwaukee 1, Wisconsin.

DEC 1952
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¢ Get up and GO
1 *

oo 20 work @

and play @

Here's the peppy two-wheeler
that spells action. ACTION . . .
as you glide through traffic back
and forth to work, to school, to
games, picnics and other fun
spots. ACTION ... as you
power-ride out into the open
country and take in new sights
and scenes. The Harley-Davidson
165 is lowest in first cost and
upkeep . . . longest in miles per
gallon . . . around 80. And, it's
easiest to handle. See it at your
dealer’s now and bring a buddy
along. Send for free illustrated
literatiire. Enclose 25 cents for
your copy of ENTHUSIAST

Got the Best

BUY AMERICAN A ™S . Magazine . . . it's chock full of

h ' ; thrilling action pic-
! TR AR tures and stories.
= 3 W eSS Harley-Davidson
-g . FORK Motor Company, Department

SM-5, Milwaukee 1, Wisconsin,

WITH

_ Hﬂ}'fslie
adventure trgjl onha

NEW TRAILS to blaze

ways and bywa . . high-

ays to the great out-
:ioors - - - they're yours as%/ou thrill
0 real he-man adventyre on a new
Harley-Davidson Big Twin. Twist
the throttle and head for ybur f:~
8, hunting and hiking ==
grounds. This sleek tx%owiegl(:rmi% =
the greatest motorcycle ever
- - enginecred to give you
trouble-free, power-
Packed performance
straight through the
years. See this beay.
ty at yoll)u' dealer’s
5000 — bring alon
? budd()ir. Fogr litera-
" ture and a copy of
I{NTHUSIAg{' Mg;-
zine, filled

ompany,
kee 1, Wisconsin,




ADD THRILLS to every vacation-day as

you roll down the highways or thread
the by-ways on this great Harley-Davidson
Hydra-Glide. 1It's packed with power — to
et you anywhere quickly, surely. It's engi-
ecred for easy handling, smooth riding —
you reach your destination si// ready-to-go.
It's the greares: motorcycle ever builri Bring

T e

Ge? the Beyy
BUY AMERICAN

N
along a buddy and see this world beater at
your dealer’s today. Or send 10¢ for your
copy of the exciting, thrill-packed ENTHU-
SIAST Magazine, together with free illus-
trated literature on the Harley-Davidson
Hydra-Glide, the motorcycle that leads the
way — all the way. Harley-Davidson Motor
Co., Dept. SA, Milwaukee 1, Wisconsin,

N WAY.-

this All-American
lightweight

® Heavy traffic s no
problem —¢o ¢ from the
game—when you ride this
peppy Harlcy-Davidson
165. Even snarled trafhc
won't stop you | . and
Your trip is a pleasure 4/}
the way, What's more,
You save with this Harley.
Davidson 145 It costs
less to buy, travels up o
80 miles per gallon. Take
along a buddy and see 1t
2t your dealer's today. Or
send  10¢ for your copy
of ENTHUSIAST Maga-
zine. together with inter-
esting, ilustrated litera-
turc, Harley-Davidson
Motor Co., Dept. SR-s,
Milwaukee 1, Wisconsin.

Get 1he Bosr
BUY AMERiCAN
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Get the Best
BUY AMERICAN

s « . has get-up-and-go to spare

ERE'S mile after mile of thrilling sport as you zip

through the country-side to outdoor pleasure spots
and sports events. Even going to work is fun on this All-
American lightweight. Practical . . . the 165 saves you
time as it cuts through traffic tie-ups and parks in small
spaces. Econmomical . . . it averages up to 80 miles per
gallon. See your Harley-Davidson dealer today and ask
about his club and easy-pay plans. Or, send 10¢ for
ENTHUSIAST Magazine and illustrated literature. Hatley-
Davidson Motor Company, Dept. P, Milwaukee 1, Wis.

® You'll enjoy every
mile you ride your popular Harley-
Davidson 165. Zip through the country-
side, enjoy picnics and sports events . . .
even going to work is fun when you call
this All-American lightweight your own.
And it's so economical ... up to 80 miles
per gallon. See your Harley-Davidson
dealer today and ask about his club and
casy-pay plans. Or, send 10¢ for EN-
THUSIAST Magazine and illustrated
literature. Harley-Davidson Motor Com-
pany, Dept. P, Milwaukee 1, Wisconsin.

Get the Best

BUY AMERICAN




i farin’ to zip“you

orl_c}_,.mcétings and chores
around’ the farm. The Harley-
Davidson 165 is Ioaded with get-
up-and-go, better all-around p'er-
formance and greater safety. And
it's economical, too . . averaging
up to 80 miles per gallon. Sec the
165 at your dealer’s now. Or send
10 cents for literature and EN-
THUSIAST Magazine, Harley-
Davidson Motor Co., Department
PF-5, Milwaukee 1, Wisconsin,

Get the Best

1953 BUY AMERICAN

Herc's the peppy two-wheel-

er that spells action. AC-

TION . . . as you zip down

the highways to town,

school and thrilling adven-

ture. ACTION . . . as you

power-ride to chores on any

part of your farm. The

Harley-Davidson 165 is

lowest in first cost and up-

keep . . . longest in miles

per gallon . round 80.

And, it’s 50 casy to handle.

AN e See it at your dealer’s soon.
N Send 25 cents for copy of
S, i g N - the action-packed ENTHU-
SIAST Magazine and illus-

trated literature. Harley.

Davidson Motor Co:, Dept.

Y/ )
@-6% PE-5, Milwaukee 1, Wis,

£s! And what « joy to ride this great
YAll-American Harley-Davidson . 165.
It’'s the fast, convenient way to zip to P
work, school, mectings and‘ jobs. around -
the farm. This peppy lightweight is loaded
with get-up-and-go, better alf-around ch- )
formance and greater safety ‘fcaturcs. It's
easy to handle and cconomical, too . . -
up to 80 miles per gallon. Come sce the o
165 at your dealer’s now. Or send 25¢
for literature and ENTHUSIAST Maga- o8
zine. Harley-Davidson Motor C.ompzu?y, o @:Q/ .
Dept. PF-5, Milwaukee 1, Wisconsin, .~ z e

g 1983 ~




y il

-t

A=

P

-

Biaaree

e

Better performance!

It's new and it's wonderful ! For swift, thrilling
sport, swing into the saddle of the 1953
lightweight Harley-Davidson 165. Improved
power-packed motor adds pep, smoother
performance . . . stretches miles into smiles.
Sleck, racy lines and bright attractive colors
make it the smartest motorcycle on the road.
See this exciting new motorcycle at your
dealer’s today and take a buddy along. Or send
25 ceats for illustrated literature and a copy

of the ENTHUSIAST magazine, filled with
exciting action pictures and stories. Harley-
Davidson Motor Co., Dept.pr-5 Milwaukee 1, Wis,

MORE 60! More power! Better looks!
Match this new Harley-Davidson Model
165 if you can! It's the sleekest, raciest
two-wheeler in its class. And little wonder.
The bigger, more powerful 165 c.c. motor
adds pep, steps up acceleration, smoothens
performance. And for looks, it's the sweetest
lightweight on the road.

Seeit! Ride it at your dealer’stoday—and take
a buddy along. Or send 25 cents for illus-
trated literaturc and a copy of the Enthusiast
magazine, filled with exciting pictures and
storses.  Harley-Davidson Motor Co., Dept.
vir-5, Milwaukee 1, Wisconsin.
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Here's the peppy two-wheeler
that spells action. ACTION . ..
as you glide through traffic back
and forth to work, to school, to
games, picnics and other fun
spots. ACTION .. .asyou
power-ride out into the open
country and take in new sights
and scencs. The Harley-Davidson
165 is lowest in first cost and
upkeep . . . longest in miles per
gallon . . . around 80. And, it’s
easiest to handle. See it at your
dealer’'s now and bring a buddy
along. Send for free illustrated
literature. Enclose 25 ceats for
your copy of ENTHUSIAST
Magazine . . . it's chock full of
thrilling action pic-

\ tures and stories.
Harley - Davidson

Motor Company, Department
SR, Milwaukee 1, Wisconsin.




aryfthiing,

on ftwo wheel

arley-Davidson

Here's the one motorcycle every
rider wants to own . teuly the
undisputed ruler of highways and
byways. Yes, the Golden Anniver-
sary 74 OHV beats anything on two
wheels. It's powered to lead the way
to thrilling sport . . built to last for
years to come . . . and designed to
&ive you the mowt conmfortable ride

in its ficld. See it! Swing into the
saddlc on this proud beauty and test
ride it at your dealec’s today. And
ask about his easy pay plans. If you
now own a motorcycle, regardless of
make, condition or age, your dealer
will offer you an attragtive trade-in
deal. Harley-Davidson Motor Co.,
Milwaukee 1, Wisconsin, U. S. A.




4 i :
= Something to chirp about!

Genuine Fanley-Davidon rFecessonios

identified by the orange and black package or label.

HYDRA-GLIDE SPOTLIGHTS

OHV PLASTIC SADDLEBAGS — $41.50

%%ﬁ/ﬂ%

AT YOUR HARLEY-DAVIDSON DEALER

Motorcycle Cap — $2.65 Leather Helmet — $3.75 Cloth Helmet — $1.60 Cyclette — $3.20

KH-K Feades Tips Rear View Mirror Gold or Chrome Cap Band License Plate Frame
$4.95 $3.15 $1.35 $L15

HARLEY-DAVIDSON MOTOR COMPANY
M I LWAUKETE 1, WIS CONSIN . Uu. s. A.

March 1954 "Enthusiast" Magazine




PUTS YOU
MILES ©
AHEAD
IN FUN

As powerful as it looks . . .
more comfortable to ride than
anything in its field. The
“Golden Anniversary74OHV™
is truly the undisputed ruler of
highways and byways. No
other two-wheeler offers so
much pleasure and safety. It's
the one motorcycle every rider
wants to own. See it! Thrill
to a test ride at your dealer’s
today. Ask about his easy-pay-
ment plans. Let one of these
magnificent 74’s make your
coming spring and summer
riding scason one of wonder-
ful joy and pleasure. H -
Davidson Motor Co., Milwau-
kee 1, Wisconsin, U. S. A.

AMERICAN

MNTE,
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SPRING FORK — $17.50 HUMMER — 165 — 125 — $13.75 HYDRA-GLIDE — KH — K — $22.75 ’

* Keen-lLooking, Sturdily-Built Windshields )

LUGGAGE CARRIER — $8.95 BUMPER KING — $9.75 GRILL — $6.90 FRONT BUMPER — $8.75

% Carrier and Bumpers—High Styled in Chrome

cooooooooooooooooooooooooo.oooooooooooo'ooooooooooooooooo
< REAR

" HANDY WINDSHIELD BAG — $7.25

BEAUTY BAGS IN
ATTRACTIVE COLORS — $6.95 $7.45

@® * Top Quality Leather—Beauty and Windshield Bags

For These nd Other Super-Ster Accessories See Your HARLEY-DAVIDSON Dealer
HARLEY-DAVIDSON MOTOR CO., Milwaukee 1,Wis.




GENUINE  "CPADTE==
/ARLEY-DAVIDSON ACCESSORIES

SPRING FORK — $17.50 HUMMER — 165 — 125 — $13.75 HYDRA-GLIDE — KH — K — $22.75 '

Keen-Looking, Sturdily-Built Windshields

LUGGAGE CARRIER — $8.95 BUMPER KING — $9.75 GRILL — $6.90 FRONT BUMPER — $8.75

Carrier and Bumpers—High Styled in Chrome

© 00000 0000000000000 08080000000060 0000000606006 060600000000000c0
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- HANDY WINDSH{ELD BAG — $7.25 BEAUTY BAGS IN
ATTRACTIVE COLORS — $6.95 $7.45

Top Quality Leather—Beauty and Windshield Bags

For These and Other Super-Styled Accessories See Your HARLEY-DAVIDSON Dealer

ARLEY-DAVIDSON MOTOR CO., Milwaukee 1,Wis.
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This is your baby . . . a dream on wheels!
So thrilling! A touch of the throttle and
you're off like a comet. So dynamic! Steepest
hills vanish beneath you. So smooth!
Roughest roads level out like boulevards.
So comfortable! Far-away places seem only
minutes away. Dozens of engineered
advancements feature this 1952 model,
including 4-speed foot shift-

hand clutch, power-boost-

ing, low-toned muffler,

Parco-lubrized valves,

flatter, wider tread tires

for longer life and

smartly colorful

styling. Plan now

for happy days

ahead . . . for a

happier yox in 52,

See and ride, this

newest, finest

Harley-Davidson.

Now on display at

your local dealer.

[ Mt Comfintable! Easiest o Hondle!

P

OVERHEAD kE. s HYDRA-GLIDE : ‘/ “FOOT SMIFY

VALVE v-MOTOR | X [ . FORK @ HAND CLUTCH

MAIL THIS COUPON HARLEV-DAVIDSON MOTOR CO., Dept. P, Milwaukee 1, Wis.

Send me free copy of ENTHUSIAST Magazine filled with motorcycle
action pictures and stories; also literature on 1952 models.

Name..
Address...
City

T FRE ] REwTT

DECSOX I )

DEALERS WANTED: A few voluable franchises still available for the full line of fomous Big Twins and the 125 Model. Write today.

NOVEMBER 1951 ) 263

e
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WOREN

roudest ma

He owis the%wsrld’s greatest motorcyc
1952 HARLEY-DAVIDSON

. 4
e-studded with newest engineering advance- \ (
nts, and built like the’ costliest car, this

ratest of motorcycles will thrill you, too! It « -
isks over straightaways like the wind,. wings

er hills like a bird, floats you cloud-like over
ghest roads, steers so easily, rides.so comfortably
en longest trips are a never-ending delight!

d this year, it's better than ever . . . with four-
eed foot shift-hand clutch, Parco-Lubrized

Ives, more power than ever from

hotorcycling’s mightiest motor,” <
urious new color-styling and other 424 ‘
atures. Truer than ever is the o

o

Iy

d saying, "There’s no sport like
otorcycling, no satisfaction like
wning a Harley-Davidson!” See your
ealer today. Mail the coupon now.

HARLEY-DAVIDSON MOTOR CO., Dept. P, Milwavkee 1, Wisconsin

Send me free copy of ENTHUSIAST Magazine filled with motorcycle
action pictures and stories; also literature on new models.

=
r‘{45 "
il

e

City.

DEALERS WANTED: A few franchises available for the full line of famous Big Twins and the 125 Model. Write today,

OCTOBER 1951 269




-Davidson Hydra-Glide brings

joyment than you've ever had

hours, ‘week ends, on vaca-

p whole new world of outdoor
dventure. It introduces you to

ch of guys and gals you've ever

citing race meets, gypsy tours,

pther thrilling events. Economi-

bo, for riding to work or school.

it's better than ever...with

ift-hand clutch, Parco-Lubrized

d, power-boosting muffler, flatter,

for longer life, luxurious new

Bd other.advanced features. Why

S youriarley-Davidson dealer now ...
get set for a happier you in’52. Mail coupon,

AN NOW FOR FUN LIKE THIS ~

HARLEY-DAVIDSON MOTOR CO., Dept. P, wauvkee 1, Wisconsin,
Send me free copy of ENTHUSIAST Magazine filled with motorcycle
action pictures and stories; also literature on 1952 models.

h;..ﬁ----

- -
ERS WANTED: A few valuable franchises still avoiloble for the full line of fomous Big Twins and the 125 Model. Write today.

JANUARY 1952 387




WITH A

HARLEY-DAVIDSON

All the country’s scenic spots, historic places, natural wonders
are yours to enjoy when you ride the ultrasmooth Harley-
Davidson Hydra-Glide! It's your “magic carpet” that whisks
you on a never-ending round of good times, takes you to
exciting races, on sight-seeing trips, thrilling gypsy tours,
and a host of other fun-packed motorcycling events! Easy to
own on conventent terms, so why not join the pleasure
parade? See your dealer today. Mail the coupon NOW !

WS NN MR EMEE NN W AW G SUE e s
HARLEY-DAVIDSON MOTOR CO., Dept. P, Mitwaukes 1, Wis.

Enclosed Is 25 cents for literature on the 1952 models, and a copy of the
Enthusiast Magazine filled with motorcycle action pictures and stories.

NN e e e mce e c e cestmscmecemmescememet e n e e
Address....... ---_--_-..._--.--...,.-,m..-.-.-Jgg.-..-.---.-.--*..-.

State. . e




APRIL 1952

That's right, Mister . . . for all-out sport,
you can’t beat the thrill of owning a smooth,
powerful Harley-Davidson. Invigorating

travel . . . exhilarating good times . . .
congenial comrades . . . exciting gypsy
tours, race meets, club runs ~ are

all yours to enjoy right from the

minute you swing into the saddle of
this smooth-riding “'streamliner.”

See your dealer today. Learn first-hand about
the world-famous, power-packed O.H.V.
motor with hemispherical combustion
chambers; the super- fast foot shift with hand
clutch for greater riding pleasure and
convenience; the exclusive Hydra-Glide fork
that “irons out” bumps and ruts for
floating-on-air comfort; the big internal
expanding brakes front and rear that assure
smooth, positive stopping and other features
that put Harley-Davidson in a class by
itself as the world’s finest motorcycle. Send
us 25 cents for literature on the 1952
models, and a copy of the ENTHUSIAST
Magazine filled with motorcycle
action pictures and stories.

HarrLey-Davipson MoTtor Co.,
Dept. PM, Mitwaukee 1, Wis.




out of life!

Power riders get more ZING out of life — have barrels
of fun. Never a dull moment — always something exciting
to do — when you own a Harley-Davidson 125! Now's
the time to get into this fast-growing sport and treat
yourself to an endless round of thrilling
good times with other throttle-twisters. See
your Harley-Davidson dealer — or send
us 25¢ for literature on the 1952
models and a copy of the

ENTHUSIAST Magazine
) filled with power-riding
Jee action pictures and stories.
B  11ArLEY-DAVIDSON MOTOR CO.
Dept.PM-S,Milwaukec 1, Wis.
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WITH Wg—&;&é FORK

EVEN going to work or school has
its brighter side — when you®ride
this smart, 1952 two-wheeler, available
in four swanky new color finishes.
You'll get plenty of thrills out of its
improved features . . . oil-lubricated
Tele-Glide Fork, 3-speed transmission,
2-wheel brakes, dependable lights, big
tires, folding footrests. Its quiet, pep-
py motor means smooth going through
traficc. ECONOMICAL? You bet . . .
90 miles and more per gallon . . . with
REALLY LOW upkeep. No more tire-
some waits for buses or trolleys — no
more parking problems. You can sleep
later ~— get home earlier — have more
time for recreation as you ride to sports
events, parks, resorts, or go on pleasur-
able spare-time trips. See your dealer
for a Free ride. Mail the coupon now.

e

------------.--- ----------------.----------.---------------------
' "HARLEY-DAVIDSON MOTOR CO., Dept. SM, Milwaukee ¥, Wisconsin

Send colorful folder and information about the low-cost,
economical-to-tperate Harley-Davidson 125.

Name I (P2 Wk
73 S S
 Address

City State.

-----__------_-_-_-_--------__----_-___-__-_-_________-_____-_--_
EALERS: A few valuable franchises available for the full line of famous Big Twins ond the 125 Model. Write today.

ScIENCE AND, METHANICS




when you own a

19524

You have extra time for sport and hobbies
when you ride a Harley-Davidson 125 back and
forth to work. “There are no long waits for
buses ot street cars. Yau get to the job quicker
and you get home in a jiffy. You have an early
~ evening dinner and have hours for pleasure
rides out in the country to visit friends,. ride
‘down to the beach, or just do something
around the house,

You get a teal thrill out of riding this safe,
‘sturdy, dependable two-wheeler. There’s a zip
and tang to piloting this agile mount over

WITH

y 12
FORK

street and highway nothing else can offer. You
breathe the fresh outdoor air and feel fit as a
fiddle. As for operating costs, you can almost
forget them — 90 miles and mote per gallon
hundreds of owners report.

You owe it to yourself to look into this mod-
ern way to save time, have more enjoymerit and .
get more out of life. See your Harley-Davidson
dealer for a free demonstration or send us 25¢
for literature on the 125 and copy of the
ENTHUSIAST Magazine filled with interest-
ing motorcycling pictures and stories.

HARLEY-DAVIDSON MOTOR CO. * Dept. SM-5 « Milwavkee 1, Wisconsin

6 g APR 1952
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i the greulesi ik
gang in the world!

Get into America’s fastest-growing sport — motorcycling! The
Harley-Davidson 125 is a racy lightweight for letting everyone
— young or old — share in the spine-tingling thrills and adventure
of motorcycling. This easy-handling little gem rolls up miles

of pleasure-packed fun for you . . - tour-

ing with the club group . . . riding in

live-wire gam(.:s at field meets, scrambles

and endurance_runs. For exciting

days of lusty sport, grab yourself

a handful of throttle . . . see your

Harley-Davidson dealer and bring a

buddy along. Or send us 25 cents for

dlustrated literature and a cOpy of the

ENTHUSIAST MAGAZINE filled with

exciting action pictures and stories.

HARLEY-DAVIDSON MOTOR CO.

Dept. SM-5, Milwaukee 1, Wis.

SCIENCE AND MECHANICS




It’s smarter, more colorful, more advanced than
ever ! Features improved oil-lubricated Tele-
Glide Fork, 3-speed transmission, 2-wheel
brakes, dependable lights, big tires, folding
footrests. Smooth with quiet, peppy motor.
Swanky with 4 new color %m’shes‘. And so eco-
nomical . ..90 miles and more per gallon, little

- upkeep, no parking prob-

lems. Easy to ride. One

lesson and you go-anywhere,

to airfields, parks, resorts, sport

events, parties. Ideal for work or school. . .ends
wearisome waiting for buses, saves time and
money. Sée your dealer. Mail the coupon now.

HARLEY-DAVIDSON MOTOR CO., Dept. SM, Milwaukee 1, Wisconsin

Send colorful folder and information about the low-cost,

economical-to-operate Harley-Davidson 125.

Address................

DEALERS WANTED: "A few franchises available for the full line of famous Big Twins and the 125 Model, Write foday.

&

SCIENCE AND MECHANICS




Big League
ACTION!

You'll score a touchdown with the gang
when you breeze by on a lightweight
Harley-Davidson 125. And you'li
thrill to its big-league zip . . .
sensational performance. Easy

and safe to ride. Enjoy the

greatest sport of all at field

meets, club activities, scrambles

and endurance runs—in the saddle

of this standout performer. Go quickly
and economically to your favorite ath-
fetic events. See your dealer today and

take a buddy along. Or sead 25 cents

for a copy of the ENTHUSIAST -
Magazine, fitled with exciting ac-
tion-packed pictures and stories.

37/

2~
L/

HarLEY-DavipsoN Motor Co. -
Dept. SR-5, Mitwaukee 1, Wiy
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